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Chapter 2

Context Effects in Attitude 
Surveys: Applying Cognitive 
Theory to Social Research

Norbert Schwarz
Zentrum fü r  Umfragen, Methoden und Analysen (ZU M A), Mannheim

Fritz Strack
Max Planck Institut fü r Psychologische Forschung, München

ABSTRACT

Judgmental and conversational processes underlying contexi effects in attitude 
surveys are explored. Most importantly, preceding questions may influence the 
interpretation of subsequent ones, and may determine which information re­
spondents consider in making an attitude judgment. The conditions that moder­
ate the emergence of assimilation and contrast effects are specified, and 
theoretical and applied implications are discussed.

INTRODUCTION

Psychologists as well as survey researchers in sociology, political science and 
related fields have long been aware that attitude measurement is context 
dependent. Nevertheless, research on context effects developed fairly inde­
pendently in these scientific communities. W hereas psychological research on 
the emergence of context effects in attitude measurement has traditionally
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been influenced by psychophysical models (see Eiser, 1990, for a com prehen­
sive review), survey researchers documented a variety of question-order 
effects in attitude measurement, usually with little reference to the underlying 
judgmental processes (see Hippier & Schwarz, 1987; Schuman & Presser, 
1981; Schuman, in press, for reviews of that research tradition).

It has only been recently that cognitive (social) psychologists and survey 
methodologists have developed collaborative research programs, applying 
principles of information processing to the question-answering process in 
survey interviews. This collaboration was initiated by two conferences, one 
organized by the US National Academy of Sciences during the fall of 1983 (cf. 
Jabine et a i. 1984) and the other by ZUM A. a German social science m eth­
odology center, during the summer of 1984 (cf. Hippier, Schwarz & Sudman.
1987). In the meantime, collaborative research programs have been institu­
tionalized in different countries and a number of theoretical models of the 
cognitive and communicative processes underlying survey responses have 
been proposed (e.g. Feldman & Lynch, 1988; Feldman, in press; Schwarz, 
1990; Schwarz et a i. in press; Strack. in press; Strack & Marlin. 1987; T our­
angeau. 1987. in press; Tourangeau & Rasinski, 1988). On the applied side, 
this development promises to provide a theoretical framework for question­
naire construction that is likely to replace the largely intuitive “art of asking 
questions“ in survey research. On the theoretical side, this collaborative en­
terprise poses a number of challenging issues for basic research in psychology 
(cf. Schwarz. Strack & Hippier, in press).

One of these challenging issues concerns the conditions under which pre­
ceding questions may influence the responses given to subsequent ones. 
Whereas the potential impact of question order on the responses obtained in 
opinion surveys is well documented (see Payne. 1951; Schuman & Presser. 
1981; Schwarz & Sudman. in press, for numerous research examples), the 
conditions under which context effects may emerge are not well understood— 
and when they emerge it has typically been difficult to predict their direction. 
In the present chapter, we shall draw on current theorizing in social cognition 
to identify variables that give rise to question context effects and to specify 
the conditions under which answering a preceding question results in assimila­
tion or contrast effects on subsequent judgments, that is. the conditions under 
which a subsequent judgment becomes similar to. or dissimilar from, a related 
previous judgment.

THE PROCESS OF QUESTION ANSWERING

From a cognitive perspective, answering an attitude question requires that 
respondents solve several tasks (see Feldman, in press; Strack, in press; Strack 
& Martin. 1987; Tourangeau & Rasinski, 1988, for detailed discussions). As a
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first step, respondents have to interpret the question to understand what is 
meant. If the question is an opinion question, they may either retrieve a pre­
viously formed opinion from memory or ‘ compute" one on the spot. To do so, 
they need to retrieve relevant information from memory to form a judgment. 
Once a ‘‘private " judgment is formed in their mind, respondents have to com­
municate it to the researcher- To do so. they may need to format their judgment 
to fit the response alternatives provided as part of the question. Moreover, 
respondents may wish to edit their response before they communicate it, due to 
influences of social desirability and situational adequacy. Accordingly, inter­
preting the question, generating an opinion, formatting the response, and edit­
ing the answer are the main psychological components of a process that starts 
with respondents’ exposure to a survey question and ends with their overt 
report, as shown in Figure 2.1, which is adapted from Strack and Martin (19S7).

(1987)
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The nature of preceding questions may influence the question-answering 
process at each of these steps, but is most likely to exert an influence by 
affecting how respondents interpret subsequent questions, which information 
they retrieve from memory, and how they use this information in making a 
judgment. Accordingly, the impact of question order on question interpreta­
tion, information retrieval, and information use will be of key interest in the 
present chapter.

QUESTION INTERPRETATION

Not surprisingly, the impact of preceding questions on the interpretation of 
subsequent ones is the more pronounced the more ambiguous the question is. 
To begin with an extreme case, consider research in which respondents are 
asked to report their opinion about a highly obscure—or even completely 
fictitious—issue, such as the “Agricultural Trade Act of 1978" (e.g. Bishop, 
Oldendick & Tuchfarber. 1986; Schuman & Presser. 1981). As a psychologist, 
one may wonder why a researcher would ever want to ask such a question. 
The reason is that political scientists and other survey researchers are con­
cerned that the “fear of appearing uninformed" may induce “ many respond­
ents to conjure up opinions even when they had not given the particular issue 
any thought prior to the interview” (Erikson, Luttberg & Tedin, 1988, p. 44). 
To explore how meaningful survey answers are, survey researchers intro­
duced questions on fictitious issues. Presumably, respondents’ willingness to 
report an opinion on a fictitious issue casts some doubt on the reports p ro ­
vided in survey interviews in general. In fact, about 30-50% of the respond­
ents do typically provide an answer to issues that are invented by the 
researcher. This has been interpreted as evidence for the operation of social 
pressure that induces respondents to give meaningless answers, which are 
presumably based on a “ mental flip of coin” (Converse, 1964, 1970). Rather 
than providing a meaningful opinion, respondents are assumed to generate 
some random response, apparently confirming social scientists' wildest night­
mares (see Smith, 1984, for a discussion of these “ non-attitudes”).

From a psychological point of view, however, these responses may be more 
meaningful than has typically been assumed in public opinion research. As 
noted above, respondents’ first task is to determine the meaning of the ques­
tion. If the question is highly ambiguous, they may ask the interviewer for 
clarification. Chances are, however, that the well-trained interviewer re­
sponds, “ W hatever it means to you", thus leaving respondents to their own 
devices. In this situation, respondents are likely to turn to the context of the 
ambiguous question to determine its meaning, much as they would be ex­
pected to do in any other conversation (Clark, 1985; Grice, 1975). In fact, 
respondents have no reason to assume that the researcher violates each and
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every maxim that governs social discourse in everyday settings by asking a 
question that is neither informative and truthful nor relevant and clear. Ac­
cordingly, they may be likely to  turn to the context of the conversation to 
determ ine the meaning of the ambiguous utterance (cf. Schwarz & Strack, in 
press, for a more general discussion of conversational aspects of research 
procedures).

Once respondents have assigned a particular meaning to the issue, thus 
transforming the fictitious issue into a better defined one that makes sense in 
the context of the interview, they have no difficulty in reporting a subjectively 
meaningful opinion. Even if they have not given that particular issue a lot of 
thought, they may easily identify the broader set of issues to which this par­
ticular one apparently belongs. If so, they can use their general attitude to ­
wards the broader set of issues to determine their attitude towards this 
particular one.

A study by Strack, Schwarz and Wanke (in press) illustrates this point. In 
this study, German college students were asked about their altitude towards 
an “ educational contribution” . For half of the sample, this target question was 
preceded by a question that asked them to estimate the average tuition fees 
that students have to pay at US universities. The other half of the sample had 
to estim ate the amount of money that the Swedish government pays every 
student as financial support. As expected, students' attitude towards an "edu­
cational contribution” was more favorable when the preceding question re­
ferred to money that students receive from the government than when it 
referred to tuition fees. Subsequently, respondents were asked what the ques­
tion actually referred to. Content analyses of respondents' definitions of the 
fictitious issue clearly dem onstrated that respondents used the context of the 
“ educational contribution" question to determine its meaning.

As may be expected, the use of apparently related questions in interpreting 
ambiguous ones is more pronounced the more respondents have the oppor­
tunity to screen the content of the questionnaire. Accordingly, it has been 
found to  be more pronounced in self-administered questionnaires, where re­
spondents can go back and forth between questions and may spend as much 
time on them  as they want, than in face-to-face or telephone interviews, 
where question presentation is strictly sequential and the time available to 
think about each question is severely limited (see Schwarz et a/., in press, for a 
discussion of the influence of mode of data collection on respondents’ cogni­
tive tasks). For example, in a study by Schwarz et at. (1990), respondents were 
asked to  report their attitudes towards a fictitious issue, namely the “ In ter­
national T rade Act of 1986” , either under self-administered or under tele­
phone interview conditions. As expected, fewer respondents reported not 
having an opinion on the fictitious issue if the question was presented in a self- 
adm inistered questionnaire rather than in a telephone interview, indicating 
that respondents were more likely to make sense of the ambiguous question
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under self-administered conditions. In addition, their substantive responses to 
the International Trade Act question were closely related to their responses 
to several questions about import/export restrictions—asked five questions 
earlier—if the questions were presented in a self-administered questionnaire 
(gamma = 0.69). but not if they were presented in a telephone interview 
(gamma = 0.11).

In summary, respondents may turn to the content of related questions to 
determine the meaning of ambiguous ones. In doing so, they interpret the 
ambiguous question in a way that makes sense of it. and subsequently provide 
a subjectively meaningful response to their definition of the question. Accord­
ingly. it comes as no surprise that responses to fictitious issues do not conform 
to the model of menial coin flipping as Converse and other early researchers 
hypothesized, but do show a meaningful and systematic pattern, as Schuman 
and Kallon (1985) observed.

THE IMPACT OF PRECEDING QUESTIONS ON THE 
INFORMATION USED TO ANSWER SUBSEQUENT 

ONES

However, preceding questions do not only influence the interpretation of 
subsequent ones in a straightforward way. Rather, they also determine which 
information comes to respondents' mind when making a subsequent judg­
ment, and influence how respondents use that information. We shall consider 
each of these aspects in turn.

Information Accessibility

As a large body of literature in cognitive psychology indicates (see 
Bodenhausen & Wyer, 1987; Wyer & Srull, 1989. for reviews), individuals are 
unlikely to retrieve ail information that may potentially bear on a judgment 
but truncate the search process as soon as enough information has come to 
mind to form a judgment with sufficient subjective certainty. Accordingly, 
their judgments strongly reflect the impact of the information that is most 
accessible in memory at the time of judgment. This is usually the information 
that has been used most recently, for example for the purpose of answering a 
preceding question.

Two studies on reported life satisfaction may illustrate this point. In one of 
these studies (Slrack. Marlin & Schwarz. 1988), American college students 
were asked to report their general life satisfaction as well as their dating 
frequency in a self-administered questionnaire, and the two questions were 
asked in two different orders. When general life satisfaction was assessed 
prior to the frequency of dating, the correlation between both variables was
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low and not significant, r = -0.12. Reversing the question order, however, 
dramatically increased the correlation to r = 0.66.

This reflects the well-known impact of increased cognitive accessibility: 
individuals do not retrieve all potentially relevant information when they are 
asked to evaluate their life, but form a judgment on the basis of the subset of 
information that comes to mind most easily at that point in time (cf. Schwarz 
& Strack, 1991). Accordingly, respondents were more likely to consider their 
dating behavior in making judgments of life satisfaction when this information 
was easily accessible, due to its use in answering the dating question, than 
when it was not.

Similarly, the correlation between ratings of "happiness with marriage" and 
“happiness with life as a whale" depended on the order in which both ques­
tions were asked in a sample of German adults (Schwarz, Strack & Mai, 1991 ). 
If the general happiness question preceded the marital satisfaction question, 
both questions were moderately correlated, r = 0.32. If the question order was 
reversed, this correlation increased to r = 0.67. However, the observed in­
crease in the correlation of marital satisfaction and general life satisfaction 
was less pronounced, r = 0.46. and not significant, when several specific ques­
tions (work, leisure lime, and marriage) preceded the general one. This find 
ing reflects that the larger number of preceding questions increased the 
accessibility of a more varied set of potentially relevant information, thus 
reducing the impact of any specific piece of information.

In the framework of social cognition theorizing, these effects are not sur­
prising. However, the methodological implications of cognitive accessibility 
processes have rarely been appreciated in substantive psychological and social 
research. As the above findings illustrate, we would draw very different con­
clusions about the impact of dating frequency or marital happiness on general 
life satisfaction depending upon the order in which the general and the 
specific questions were asked. And we would do so not only on the basis of the 
correlations but also on the basis of the means.

For example, respondents who reported high marital satisfaction also re ­
ported higher life satisfaction when the specific question preceded the general 
one (M = 9.5, on an 11-point scale) than when it did not (M = 8.5). Conversely, 
respondents who were unhappy with their marriage reported lower general 
life satisfaction when their attention was drawn to this aspect of their life (M = 
5.8) than when it was not (M  -  6.8). Because the impact of the specific 
information depends on its valence, however, these effects may cancel one 
another in a heterogeneous sample. In fact, mean differences as a function of 
question order could not be observed in this particular study in the sample as 
a whole (F < 1). This suggests that context effects may often not be detected 
because their conditional nature is rarely taken into account (see Smith, in 
press, for a more extended discussion of conditional order effects).

On first glance, the finding that context effects may cancel out one another
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in heterogeneous samples may suggest that context effects pose less of a 
problem to survey research than one might assume. This conclusion, however, 
is misleading. Although the mutual cancellation of context effects may result 
in a reasonably accurate estimate of the average opinion in the sample as a 
whole, it does undermine comparisons of subgroups as well as the analysis of 
the relationship among different variables, which is at the heart of most 
scientific uses of survey data.

Assimilation or Contrast?

In the study described above, answering a marital satisfaction question re­
sulted in assimilation effects in the subsequent evaluation of one’s life as a 
whole, that is, the answers to the general question reflected the valence of the 
life domain to which respondents’ attention was drawn. This, however, is not 
always the case. Under some conditions, answering a preceding question may 
result in contrast effects on responses to a subsequent question.

A study by Strack, Schwarz and Gschneidinger (1985; see also Schwarz & 
Strack, 1991) may serve as an illustration. In this study, some subjects were 
asked to write down three recent events that were either particularly positive 
and pleasant or particularly negative and unpleasant. Others, however, were 
asked to report positive or negative pas! events that had happened to them 
more than five years ago. This was done undeT the pretext of collecting life 
events for a life-event inventory, and the dependent variables, among them 
“ happiness" and “satisfaction", were said to be assessed in order to “ find the 
best response scales" for that instrument. As might be expected, subjects who 
had previously been induced to think about positive aspects of their present 
life described themselves as happier and more satisfied with their life as a 
whole than subjects who had been induced to  think about negative aspects. If 
subjects had to report past events, however, the consequences were quite 
different. Thinking about hedonically relevant past events did not only fail to 
influence well-being judgments in the direction of their valence, but actually 
had a reverse impact. Respondents who thought about negative past events 
reported higher well-being than respondents who thought about positive past 
events.

Thus, highly accessible information influenced the judgment in the dir­
ection of its hedonic quality, resulting in assimilation effects, if it pertained 
directly to  subjects’ present living conditions. If the easily accessible informa­
tion pertained to subjects’ previous living conditions, on the other hand, it 
apparently served as a salient standard of comparison, resulting in contrast 
effects. Accordingly, no main effect of hedonic valence, but only a crossover 
interaction of valence and temporal distance, was obtained in this study.

In more general terms, these findings suggest that assimilation effects are 
likely to emerge if the previously activated information is included in the
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temporary representation that respondents form of the target category that is 
to be evaluated, in the present study the temporary representation of their 
current living conditions. If the activated information pertains to a different 
category—in the present study to a different period of one's life—it is ex­
cluded from the temporary representation of the target category. Note, 
however, that the recalled events may still bear on the dimension of judgment 
and may therefore serve as standards of comparison (e.g. Kahneman & 
Miller, 1986) or as reference points for anchoring the response scale (e.g. 
Ostrom & Upshaw. 1968). E ither of these processes, comparison or scale 
anchoring, may result in contrast effects (see Schwarz & Bless, in press, for a 
more detailed discussion).

In line with this assumption, subsequent research (Strack, Schwarz & 
Nebel. 1987) demonstrated that it is not temporal distance by itself that mod- 
eraies the use of accessible information about one’s life, but rather the subjec­
tive perception of whether the event one thinks about pertains to one’s 
current conditions of living or to a different episode of one’s life. Specifically, 
we asked students to describe either a positive or a negative event that they 
expected to occur in “ five years from now” . For half of the sample, we 
emphasized a major role transition that would occur in the meantime, namely 
leaving university and entering the job market. Theoretically, this should 
increase the probability that respondents would assign the expected event to a 
’different" phase of their life, and would therefore use it as a standard of 

comparison.
The results support this reasoning. When the role transition was not em ­

phasized, subjects reported higher happiness and life satisfaction when they 
had to describe positive rather than negative expectations. When the role 
transition h w  emphasized, this pattern was reversed, and subjects reported 
higher well-being after thinking about negative rather than positive future 
expectations. Again, these findings suggest that easily accessible information 
elicits assimilation effects if it is assigned to the category of judgment, but 
results in contrast effects if it is excluded from that category.

This inclusion/exclusion assumption has recently been tested in a rather 
different content domain, namely the evaluation of politicians (Schwarz & 
Bless, 1990, experiment 1). One of the most highly regarded politicians in 
Germany is currently Richard von Weizsäcker, who serves as President. He 
has been a member of the Christian Democratic party for several decades, but 
the office of President requires that he no longer actively participates in party 
politics. Officially, the President as the representative figurehead of the 
Federal Republic of Germany is considered to take a neutral stand on party 
issues. This rendered him particularly suitable for the present experiment.

Specifically, we asked subjects a number of political knowledge questions. 
In one condition, they were asked to recall the party of which “ Richard von 
Weizsäcker has been a member for more than 20 years". Answering “C D U ”
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should assign Richard von Weizsäcker to the category of politicians of the 
Christian Democrats. According to the inclusion/exclusion model, subjects 
should evaluate politicians of the CDU more favorably if they include 
Richard von Weizsäcker, who is highly respected. The data support this hy­
pothesis. Including Richard von Weizsäcker in the category increased the 
evaluation of CDU politicians to M = 6.5 on an 11-point scale (11 = very 
positive) relative to M -  5.2 in a condition in which no question about Richard 
von Weizsäcker was asked.

In another condition of the same study, however, subjects were asked which 
office Richard von Weizsäcker holds “that sets him aside from party politics". 
Answering this question should exclude Richard von Weizsäcker from the 
caiegory of CDU politicians. Accordingly, he may serve as a comparison 
point. If so, Ihis exclusion condition should result in lower evaluations of 
CDU politicians in general. This was again the case (M  = 3.4).

In summary, these findings indicate that asking a preceding question in­
creases the cognitive accessibility of the information that is used to answer it. 
This increases the likelihood that this information will come to mind when 
respondents are later asked another question to which it may be relevant. 
How this easily accessible information affects the judgment, however, de­
pends on whether it is included within the target category that is to be judged 
or not. If the information is assigned to the target category, for example the 
Christian Democrats in the above example, it will be included in the database 
that is considered in making this judgment. This results in assimilation effects. 
If the information that comes to mind is assigned to a different category, but 
bears on the same underlying dimension, it will serve as a reference point. 
This results in contrast effects.

These inclusion/exclusion processes may result in some apparently para­
doxical findings. For example, in one study (Schwarz & Bless, 1990, experi­
ment 2) respondents were asked two questions about a political scandal that 
received much attention in the Federal Republic of Germany, namely the so- 
called Barschel scandal, that bears some resemblance to the Watergate scan­
dal in the United Slates. Subsequently, their trust in politicians was assessed 
in two different ways. Some respondents were asked to evaluate the trust­
worthiness of politicians in general. Nor surprisingly, these respondents re­
ported lower trust in politicians when they had previously answered questions 
on the Barschel affair than when they had nol. O ther respondents, however, 
were asked to evaluate the trustworthiness of three specific politicians whom 
pretests had shown to be not particularly trusted. In this case, a reversed 
pattern emerged. Respondents who had previously thought about the scandal 
now evaluated these specific politicians as more trustworthy. Thus, thinking 
about the same event reduced trust in politicians as a group but increased 
trust in individual group members who were not considered particularly trust­
worthy to begin with.
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This, of course, is exactly what the inclusion/exclusion model of assimilation 
and contrast effects (Schwarz & Bless, in press) would predict. When re­
spondents are asked to evaluate politicians in general, the specific ones that 
come to mind as a function of the scandal questions are clearly relevant: they 
are members of the category "politicians", and are therefore included, result­
ing in assimilation effects. If respondents are asked to evaluate a specific 
politician, however, this is no( the case. Rather, in thinking about specific 
persons, each person makes up a category by him- or herself (Brewer, 1988). 
Nevertheless, the politicians who were involved in the scandal, and their 
behavior, still come to mind. But given that they are not included in the 
category, they may now serve as reference points. And relative to them, even 
not so trustworthy candidates do not look that bad after all. Needless to say. 
political scientists' substantive conclusions about the impact of political scan­
dals on trust in politicians would be quite different depending on which ver­
sion of the trust questions was used.

Deriving Subsequent Judgments from Preceding Ones

Assume, however, that respondents were asked to answer both types of ques­
tions. For example, respondents might first be asked to evaluate the trust­
worthiness of politicians in general, and might then be asked la evaluate the 
trustworthiness of three specific ones. How might this question sequence 
affect the obtained results?

Research in social cognition suggests that individuals who have already 
formed a judgment are unlikely to start from scratch when asked to make a 
second, related judgment. Rather, they are likely to derive the second judgment 
from the implications of the first one, without reconsidering the original infor­
mation used in making the initial judgment. For example, Carlston (1980) asked 
subjects to form an impression of a student who allowed a fellow student to 
cheat in an exam by copying his answers. Some subjects were first asked to 
evaluate if the target person was “honest” , whereas others were asked if he was 
“kind". The answer is obviously "no” to the honesty question, but “yes” to the 
kindness question. However, when subjects who had first evaluated the target's 
honesty were later asked to rate his kindness, they judged him to be less kind 
than subjects who evaluated his kindness initially. Conversely, those who had 
first evaluated his kindness rated him as more honest on the second occasion 
than did those who evaluated his honesty initially.

This pattern of findings suggests that subjects did not recall the behavioral 
information they had used to form the first judgm ent when they were asked to 
make the second judgment. Rather, they apparently used the evaluative im­
plications of the first judgment to derive the second one, assuming that “good 
(or bad) trails go together”. Thus, if he is kind, he must be honest, and vice 
versa.
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Applied to the above issue of politicians’ trustworthiness, these findings sug­
gest that respondents who are first asked to rale the trustworthiness of politi­
cians in general may subsequently base their evaluation of specific politicians on 
the implications of their general judgment, concluding that the specific politi­
cians presented to them are probably not very trustworthy either. Empirically, 
this is the case. In the above study (Schwarz & Bless, 1990, experiment 2), 
respondents who first thought about a political scandal and then evaluated the 
trustworthiness of politicians in general as being low subsequently gave low 
ratings of the trustworthiness of the specific politicians as well. Conversely, 
those who thought about the scandal and then evaluated the trustworthiness of 
three specific politicians as relatively high subsequently concluded that politi­
cians in general are relatively trustworthy as well. Thus, thinking about the 
scandal affected respondents' first judgment, and the implications of the first 
judgment were then used to derive the second one. Depending on which ques­
tion was asked first, one may therefore conclude that thinking about a political 
scandal decreases or increases trust in politicians in general, and decreases or 
increases trust in specific ones. Again, the substantive conclusions drawn are to 
a large extent a function of the structure of the questionnaire.

A Limiting Condition

It is important to note, however, that the emergence of contrast effects may 
require that the preceding question and the dependent variable tap the same 
underlying dimension. Simply drawing attention to an extreme exemplar, 
without triggering thoughts about the exemplar along a specific evaluative 
dimension, may not be sufficient to generate contrast effects. For example, in 
a study by Schwarz, Münkel and Hippier (1990), conducted in a market 
research context, some respondents were asked to estim ate how frequently 
Germans drink vodka and others how frequently Germans drink beer. Subse­
quently, they had to rate how “ typically G erm an” various drinks are.

Subjects who estimated how frequently Germans drink vodka rated subse­
quent drinks as more typically German than subjects who estimated how 
frequently Germans drink beer. This replicated contrast effects that were 
obtained when the typicality of all stimuli, including the extreme ones, had to 
be rated. O ther subjects, however, were asked as part of the preceding ques­
tions to estimate the calorific content, rather than the consumption, of vodka 
or beer. While this question also serves to render these drinks highly salient in 
the interview context, it does not tap the typicality dimension that underlies 
estimates of the consumption of these drinks. As a result, estimating their 
calorific content did not influence subsequent typicality ratings.

This finding, which awaits replication in other content domains, suggests 
that contrast effects may only emerge as a function of preceding questions if  
these questions lap the same underlying dimension of judgment. If they tap a
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different dimension, the information activated by the preceding question may 
not serve as a reference point and may therefore not affect respondents’ 
judgments. Applied to the discussion of political trust, this would suggest that 
a question about Barschel’s place of birth may not affect subsequent judg­
ments, even though it would also increase the accessibility of Uwe Barschel as 
a politician.

In contrast, carryover effects from a first to a second judgment, as observed 
in Carlston’s (1980) study as well as the political trust study reported above, 
are unlikely to require that both judgments bear on the same dimension. 
Rather, carryover effects of this type seem to require that individuals hold a 
subjective theory that specifies the implications of the first judgment for the 
second one (see Wyer & Srull, 1989, for a more detailed discussion). In 
principle, these subjective theories may link rather diverse dimensions, result­
ing in a potentially rich set of heterogeneous carryover effects. Most likely, 
the nature of these theories, and certainly their cognitive accessibility at the 
lime of judgment, is itself context-dependent, further increasing the potential 
impact of the research instrument on the obtained results.

The Impact o f Conversational Norms

The above research examples dem onstrate that preceding questions influence 
what comes to mind, and indicate that the emergence of assimilation and 
contrast effects depends on inclusion or exclusion of that information from 
the database used to make the subsequent judgment. In these examples, the 
inclusion or exclusion of easily accessible information was manipulated by 
using recent or distant events (Strack, Schwarz & Gschneidinger, 1985), by 
eliciting different categorizations of the primed information (Schwarz & 
Bless. 1990, experiment 1; Sirack, Schwarz & Nebel, 1987), or by varying the 
dependent variable (Schwarz &. Bless, 1990, experiment 2). A nother variable 
that determines the inclusion or exclusion of easily accessible information is 
the operation of conversational norms that prohibit redundancy.

Specifically, one of the principles that govern the conduct of conversation in 
everyday life (Grice, 1975) requires speakers to make their contribution as 
informative as is necessary for the purpose of the conversation but not more 
informative than is required. In particular, speakers are not supposed to  be 
redundant and lo provide information that the respondent already has. In 
psycholinguistics, this principle is known as the “given-new contract", which 
emphasizes that speakers should provide “new” information rather than in­
formation that has already been “given” (Clark, 1985; Haviland & Clark, 
1974). Strack and Martin (1987) pointed out, following related suggestions by 
Bradburn (1982) and Tourangeau (1984), that this principle may be applied lo 
the emergence of question-order effects in survey interviews.

Specifically, these considerations suggest thal respondents may hesitate lo
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reiterate information that they have already provided in response to a preced­
ing question. For example, in one of the studies mentioned above (Schwarz, 
Strack & Mai, 1991), respondents who have just reported their marital happi­
ness may consider the subsequent question about iheir happiness with life as a 
whole to be a request for new  information. They may therefore interpret the 
general question to refer to other aspects of their life, much as if it were 
worded, "Aside from your marriage, how happy do you feel about the other 
aspects of your life?” If so, these respondents may deliberately exclude infor­
mation about their marriage in answering the general life satisfaction ques­
tion, despite its high accessibility in memory.

To provide a direct test of this assumption, the studies by Strack. Martin 
and Schwarz (1988) and Schwarz, Strack and Mai (1991), reported above, 
included an explicit manipulation of the conversational context in which the 
specific and the general questions were presented. This was accomplished by a 
joint lead-in to both questions that read, for example:

Now. we would like to learn about l«.o areas of life that may be important for
people's overall well-being:
(a) happiness with marriage
(b) happiness with life in general.

Subsequently, both happiness questions were asked in the specific-general 
order. As reported earlier, asking the marital satisfaction question first in­
creased the correlation between marital satisfaction and general life satisfac­
tion from r = 0.32 to r = 0.67. This was not the case, however, when both 
questions were introduced by a joint lead-in, r = 0.18.

This suggests that respondents deliberately ignored information that they 
had already provided in response to a specific question when making a sub­
sequent general judgment i f  the specific and the general questions were 
assigned to the same conversational context, thus evoking the application of 
conversational norms that prohibit redundancy. In that case, respondents 
apparently interpreted the general question as if it referred to aspects of their 
life that they had not yet reported on. In line with this interpretation, a 
condition in which respondents were explicitly asked how satisfied they were 
with “ other aspects" of their life “ aside from their relationship” yielded a 
nearly identical correlation of r = 0.20.

In addition, respondents who were induced to disregard their marriage in 
evaluating their life as a whole, either by the conversational context manip­
ulation or by explicit instructions, reported higher life satisfaction when they 
were unhappily married and lower life satisfaction when they were happily 
m arried than respondents who were not induced to exclude this information. 
Thus, contrast effects were obtained when conversational norms elicited the 
exclusion of the primed information, whereas assimilation effects were ob­
tained when the activated information was included, as described previously.
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Finally, suppose thal several specific questions, for example questions 
about one’s job satisfaction, leisure satisfaction, and marital satisfaction, are 
asked prior to the question aboui one's general life satisfaction. How would 
asking several specific questions affect the operation of the Gricean redun­
dancy norm? In that case, it seems plausible that respondents may always 
interpret the general question as a request for a summary judgment, irrespec­
tive of whether the questions are placed in a joint conversational context or 
not. The available data are in line with this assumption. Specifically, introduc­
ing three specific questions along with the general question as pari of the same 
conversational context did not result in a decreased correlation of respond­
ents' relationship satisfaction and general life satisfaction, t  = 0.48. as com­
pared to the same question order without a lead-in, r = 0.46. Moreover, 
explicit instructions to include all three life domains addressed in the specific 
questions when making Lhe general judgment resulted in a similar correlation 
of r -  0.53, whereas the instruction to exclude these domains resulted in a 
correlation of r -  0.11.

In summary, respondents may deliberately exclude information that they 
provided in response to a preceding question when answering a subsequent 
more general one if both questions are assigned lo the same conversational 
context, resulting in contrast effects. However, they are unlikely lo do so if 
several relevant questions preceded the general one. In the latter case, they 
interpret the general question as a request for a summary statement, resulting 
in the inclusion of previously provided information and accordingly in assimi­
lation effects under all conditions. This contingency accounts for apparently 
inconsistent findings reported in survey literature thal provided the initial 
impetus for the present set of studies (Strack, Martin & Schwarz, 1988; 
Schwarz. Strack & Mai, 1991). For example, Schuman and Presser (1981) 
obtained conlrasl effects of reporting one’s marilal happiness on a measure of 
general life satisfaction, whereas Smith (1982; see also Smith, in press) ob­
tained assimilation effects, allhough he apparently used the same questions in 
the same order. An inspection of the respective questionnaires reveals, 
however, thal the marital satisfaciion question was the only specific question 
used by Schuman and Presser, whereas il was p an  of a larger sel of specific 
questions in Smith's study.

In addition lo illustrating lhe operation of inclusion and exclusion processes 
as a function of conversational norms, the present findings draw attention to 
the frequent neglect of conversational principles in social cognition research. 
According to social cognition theorizing (see Higgins & Bargh, 1987, for a 
review), lhe use of information is solely determined by its cognitive accessi­
bility and its applicability to lhe judgment at hand. As the above study illus­
trates. however, easily accessible information, that is clearly applicable to the 
judgment at hand, may not be used in making a judgment if its repeated use 
would violate the conversational norm of non-redundancy (see Strack, Martin
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& Schwarz, 1988, for a more detailed discussion). Thus, social cognition re­
search needs to pay attention to the social context in which a judgment is 
made, in addition to the determ inants of accessibility and applicability (cf. the 
contributions in Schwarz & Strack, in press).

CONCLUSION

As this selective review of recent research on context effects in altitude mea­
surement illustrates, the order in which related questions are asked, either in 
the psychological laboratory or in opinion surveys, may greatly influence the 
results obtained. In fact, these influences may be so pronounced that re 
searchers may draw opposite conclusions about the same substantive relation­
ship. depending on the order in which they ask the relevant questions. While 
much remains to be learned, the reviewed research suggests that the underly­
ing processes are systematic and predictable.

When individuals are asked an attitude question, they first need to under­
stand what is meant. If the question is ambiguous, they may consult the 
context of the question (e.g. Strack, Schwarz & Wanke, in press) or its formal 
features (e.g. Schwarz el al., 1988: Schwarz, 1990) to determ ine its meaning. 
After having made sense of the question, respondents may either recall a 
previously formed judgment from memory or compute a judgment on the 
spot. To do so, they have to retrieve relevant information from memory. 
However, they are unlikely to recall all information that may bear on the 
judgment al hand but will truncate the search process as soon as enough 
information has come to mind to solve the task (e.g. Bodenhausen & Wyer,
1987). Accordingly, their judgm ent is based primarily on the information that 
comes to mind most easily.

W hether this easily accessible information results in assimilation or in con­
trast effects depends on w hether it is or is not included in the representation 
of the category lhal is to be judged (Schwarz & Bless, in press). If it is 
included, an assimilation effeci is likely to emerge. If it is excluded, a contrast 
effect may emerge, provided that the information bears on the dimension of 
judgment. The inclusion or exclusion of highly accessible information is a 
function of its relationship to the object of judgment (e.g. Schwarz & Bless, 
1990; Strack, Schwarz & Gschneidinger, 1985) and of the operation of conver­
sational norms (e.g. Schwarz, Strack & Mai, 1991; Strack, Martin & Schwarz,
1988). The perceived relationship of the primed information to the object of 
judgment may be influenced by the wording of preceding questions (as in the 
Weizsäcker study), by the nature of the dependent variable (as in the political 
trust experiment), or by the tem poral distance of the event one thought about 
(as in the life satisfaction experiment of Strack, Schwarz & Gschneidinger, 
1985), to name just a few variables that have been investigated to date.
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Whether or not a sequence of questions evokes the operation of conversa­
tional norms of non-redundancy, on the other hand, depends on the similarity 
of the questions asked, their introduction (e.g. Schwarz, Strack & Mai, 1991; 
Strack, Martin & Schwarz, 1988), or the spacing of the questions in the ques­
tionnaire (e.g. Ottati et al., 1989). Most certainly, future research will uncover 
additional variables that are likely to influence the inclusion or exclusion of 
highly accessible information from the database used to compute a judgment. 
Hopefully, this research will support the heuristic usefulness of the general 
framework offered here.

In concluding, we hope that the present chapter may illustrate that the 
recent collaboration of survey methodologists and cognitive (social) psycho­
logists on the processes that underlie survey responses promises to be an 
enterprise of mutual benefit. On the one hand, this collaboration offers in­
sights to survey researchers that are likely to reduce the risk of interpreting 
method effects as substantial findings. On the other hand, it opens up a realm 
of challenging issues to psychologists which are likely to prove stimulating and 
fruitful for basic psychological theorizing.

ACKNOWLEDGMENTS

The reported research was supported by grants Schw 278/2 and Str 264/2 from 
the Deutsche Forschungsgemeinschaft to the authors, and grant SWF0044-6 
from the Bundesminister für Forschung und Technologie of the Federal Re­
public of Germany to the first author.

REFERENCES

Bishop, G.F., Hippier, H.J., Schwarz. N.. & Strack, F. (1988). A comparison of re­
sponse effects in self-administered and telephone surveys. In R.M. Groves, P. 
Biemer, L. Lyberg, J. Massey. W. Nicholls & J. W aksberg (Eds), Telephone Survey 
Methodology, New York: Wiley, pp. 321-340.

Bishop, G.F., Oldendick, R.W., Tuchfarber, A.J., & Bennett, S.E. (1980). Pseudo­
opinions on public affairs. Public Opinion Quarterly, 44 , 198-209.

Bishop. G.F., Oldendick, R.W., & Tuchfarber, R.J. (1986). Opinions on fictitious 
issues: The pressure to answer survey questions. Public Opinion Quarterly, 50,240 
250.

Bodenhausen, G.V., & Wyer, R.S. (1987). Social cognition and social reality: Informa­
tion acquisition and use in the laboratory and the real world. In H.J. Hippier, N. 
Schwarz & S. Sudman (Eds), Socm! Information Processing and Survey Metho­
dology , New York: Springer Verlag, pp. 6-4!.

Bradburn, N. (1982), Question wording effects in surveys. In R. Hogarth (Ed.), Ques­
tion Framing and Response Consistency, San Francisco: Jossey-Bass, pp. 65-76.



48 NO R B ER T SCHW ARZ AND FRITZ STRACK.

Brewer. M. (1988). A dual process model of impression formation. In R.S. Wyer & 
T.K. Srull (Eds). Advances in Social Cognition. Vol. I, Hillsdale, NJ: Erlbaum.

Carlston. D.E. (198Ü). The recall and use of traits and events in social inference 
processes. Journal o f  Experimental Social Psychology, 16. 303-328.

Clark, H.H. (1985). Language use and language users. In G. Lindzey & E. Aronson 
(Eds), Handbook o f  Social Psvchologv. Vol. 2. New York: Random House, pp. 179- 
232.

Clark, H.H., & Clark, E.V. (1977). Psychology and Language. New York: Harcourt. 
Brace, Jovanovich.

Converse. P.E. ( 1%-i). The nature of belief systems in mass politics. In D. Apter (Ed.), 
Ideology and Discontent. New York: Free Press of Glencoe, pp. 238-245.

Converse. P.E. (1970). Attitudes and non-attitudes: Continuation of a dialogue. In 
E.R. Tufte (Ed.), The Quantitative Analysis o f  Social Problems, Reading. MA: 
Addison-W esle\, pp. 188-189,

Eiser. J.R. (1990). Social Judgment. London- Open University Press.
Erikson. R.S.. Luttberg, N.R., & Tedin. K.T. (1988). American Public Opinion, 3rd 

edn. Ne« York: Macmillan.
Feldman, J.M. (in press). Constructive processes in survey research: Explorations in 

self-generated validiiv. In N. Schwarz & S. Sudman (Eds). Context Effects in Social 
and Psychological Research. New York: Springer Verlag.

Feldman. J.M., & Lynch. J.G. (1988). Self-generated validity and other effects of 
measurement on belief, attitude, intention, and behavior. Journal o f  Applied Psy­
chology. 73. 421- + 35.

Grice. H.P. (1975), Logic and conversation. In P. Cole & J.L. Morgan (Eds), Syntax 
and Semantics. Vol. 3 Speech Acts, New York: Academic Press, pp. 41-58.

Haviland. S.. & Clark. H. (1974). W hat's new? Acquiring new information as a process 
in comprehension. Journal o f  Verbal Learning and Verbal Behavior. 13, 512-521.

Higgins, E.T.. & Bargh, J.A. (1987). Social cognition and social perception. Annual 
Review o f  Psychology. 38 .

Hippier, H.J., & Schwarz. N. (1987). Response effects in surveys. In H.J. Hippier. N. 
Schwarz & S- Sudman (Eds). Social Information Processing and Survey M etho­
dology, New York: Springer Verlag, pp. 102-122.

Hippier, H J. .  Schwarz. N„ & Sudman. S. (Eds) (1987). Social Information Processing 
and Survey Methodology. New- York: Springer Verlag.

Jabine, T.B., Straf. M.L.. Tanur. J.M.. & Tourangeau, R. (Eds) (1984). Cognitive 
Aspects o f  Survey Methodology: Building a Bridge Between Disciplines, Washington, 
DC: National Academy Press.

Kahneman, D.. & Miller, D. (1986). Norm theory: Comparing reality to its alternatives. 
Psychological Review. 93 . 136—153,

Ostrom, T.M.. & Upshaw. H.S. (1968). Psychological perspective and attitude change. 
In A.C. G reenwald. T.C. Brock & T.M. Ostrom (Eds), Psychological Foundations o f  
Altitudes. New York: Academic Press.

O tlati. V.C., Riggle, E.J., Wyer. R.S.. Schwarz, N., & Kuklinski, J. (1989). The cogni­
tive and affective bases of opinion survey responses. Journal o f  Personality and 
Social Psychology, 57, 404-415.

Payne, S.L. (1951). The Art o f  Asking Questions. Princeton: Princeton University 
Press.

Schuman. H. (in press). Context effects: State of the past/state of the art. ln  N. Schwarz 
& S. Sudman (Eds), Context Effects in Social and Psychological Research, New 
York: Springer Verlag.



CONTEXT EFFECTS 49

Schuman, H., & Kalton, G. (1985). Survey methods. In G. Lindzey & E. Aronson 
(Eds). Handbook o f  Social Psychology, Vol. I, New York: Random House.

Schuman. H., & Presser, S. (1981). Questions and Answers in Attitude Surveys. New 
York: Academic Press.

Schwarz, N, (1990). Assessing frequency reports of mundane behaviors: Contributions 
of cognitive psychology to  questionnaire construction, ln C. Hendrick & M.S. Clark 
(Eds), Research Methods in Personality and Social Psychology (Review o f  Person­
ality and Social Psychology. Vol. 11, pp. 98-119), Beverly Hills, CA: Sage.

Schwarz, N„ Bishop, G., Hippier, H.J., & Strack. F, (1990). A comparison of self­
administered and telephone surveys: Question context effects, “don’t know" re­
sponses, and the validity of retrospective reports. Under review.

Schwarz, N„ & Bless, H. (1990). Ein Inklusions/Exklusions-Modell von Assimilations­
und Kontrasteffekten in der sozialen Urteilsbildung. Tagung experimentell ar­
beitender Psychologen, Regensburg, FRG.

Schwarz. N.. & Bless, H. (in press). Constructing reality and its alternatives: An 
inclusion/exclusion model of assimilation and contrast effects in social judgment. In 
L. Marlin & A. Tesser (Eds), The Construction o f  Social Judgment. Hillsdale, NJ: 
Erlbaum.

Schwarz, N., Miinkel, T., & Hippier, H.J. (1990). What determines a "perspective” ? 
Contrast effects as a function of the dimension tapped by preceding questions. 
European Journal o f  Social Psychology, 20 . 357-361.

Schwarz, N,. & Strack, F. (Eds) (in press). Social cognition and communication: 
Human judgment in its social context. Special issue of Social Cognition.

Schwarz, N„ & Strack, F. (1991 ). Evaluating one's life: A judgment model of subjective 
well-being. In F. Strack, M., Argyle & N. Schwar? (Eds). Subjective Well-Being. 
Oxford: Pergamon.

Schwarz, N., Strack. F., & Hippier, H.J. (in press). Kogniiionspsvchologie und 
Umfrageforschung: Them en und Befunde eines interdisziplinären For­
schungsgebietes. Psychologischi- Rundschau.

Schwarz, N., Strack, F., Hippier. H.J., & Bishop, G. (in press). Psychological sources of 
response effects in surveys: The impact of administration mode. In J. Jobe & E. 
Loftus (Eds). Cognitive aspects of survey methodology. Special issue of Applied  
Cognitive Psychology.

Schwarz, N.. Strack, F., & Mai, H.P, (1991). Assimilation and contrast effects in part- 
whole question sequences: A conversational logic analysis. Public Opinion Quar­
terly. in press.

Schwarz, N., Strack, F.. Müller. G., & Chassein, B. (1988). The range of response 
alternatives may determ ine the meaning of the question: Further evidence on infor­
mative functions of response alternatives. Social Cognition, 6. 107-117.

Schwarz. N., & Sudman, S. (Eds) (in press). Context Effects in Social and Psychological 
Research. New York: Springer Verlag.

Smith.T.W . (1982), Conditional Order Effects. GSS Technical Report No. 33. Chicago: 
NORC.

Smith, T.W, (1984). Non-attitudes: A review and evaluation. In C.F. Turner & E. 
Martin (Eds). Surveying Subjective Phenomena, New York: Russel Sage Founda­
tion, pp. 215-255.

Smith, T.W. (in press). Thoughts on the nature of context effects. In N. Schwarz & S. 
Sudman (Eds), Context Effects in Social and Psychological Research. Ne«.' York: 
Springer Verlag.



50 N O R B ER T SCHW ARZ AND FR ITZ STRACK

Strack. F. (in press). Order effects in survey research: Activative and informative 
functions of preceding questions. In N. Schwarz & S. Sudman (Eds), Context Effects 
in Social and Psychological Research, New York: Springer-Verlag.

Strack. F., & Martin. L.L. (1987). Thinking, judging and communicating: A process 
account of context effects in attitude surveys. In H.J. Hippier, N. Schwarz & S. 
Sudman (Eds), Social Information Processing and Survey Methodology, New York: 
Springer-Verlag. pp. 123-148.

Strack. F.. Martin. L.L., & Schwarz, N. (1988). Priming and communication: The social 
determ inants of information use in judgments of life-satisfaction. European Journal 
o f  Social Psychology, 18, 429-442.

Strack, F., Schwarz. N., & Gschneidinger. E. (1985). Happiness and reminiscing: The 
role of time perspective, affect, and mode of thinking. Journal o f  Personality and 
Social Psychology, 45 , 513-523.

Strack, F., Schwarz, N., & Nebel, A. (1987). Thinking about your life: Affective and 
evaluative consequences. Conference on “ Ruminations, Self-Relevant Cognitions, 
and Stress’. Memphis Stale University. Memphis, TN.

Strack, F., Schwarz, N., & Wanke, M. (in press). Semantic and pragmatic aspects of 
context effects in social and psychological research. Social Cognition.

Tourangeau. R. (1984). Cognitive science and survey methods: A cognitive perspec­
tive. In T. Jabine, M. Straf, J. Tanur, & R. Tourangeau (Eds), Cognitive Aspects o f  
Survey Methodology: Building a Bridge between Disciplines, W ashington, DC: 
National Academy Press, pp. 73-100.

Tourangeau, R. (1987). A ttitude measurem ent: A cognitive perspective. In H.J. H ip­
pier. N. Schwarz & S. Sudman (Eds), Social Information Processing and Survey 
M ethodology. New York: Springer-Verlag.

Tourangeau, R. (in press). Attitudes as memory structures: Belief sampling and con­
text effects. In N. Schwarz & S. Sudman (Eds), Context Effects in Social and Psycho- 
logical Research. New York: Springer-Verlag.

Tourangeau, R., & Rasinski, K.A.(1988). Cognitive processes underlying context 
effects in attitude measurement. Psychological Bulletin, 103, 299-314.

Wyer. R.S., & Srull, T.K. (1989). M emory and Cognition in its Social Context, Hillsdale, 
NJ: Erlbaum.



ZUKA-Arbeitsberichte

80/15

81/07

81/19

82/03

82/OB

82/09

82/10

82/12

82/13

82/14

82/21

83/09

83/11

84/01

84/02

Gerhard Arminger, Willibald Nagl, Karl F. Schuessler
Methoden der Analyse zeitbezogener Daten. Vortragaskripten der ZUMA-
Arbeitstagung vom 25.09. - 05.10.79

Erika Brückner, Hans-Peter Kirschner, Rolf Porst, Peter Prüfer, Peter 
Schmidt
Methodenbericht zum "ALLBUS 1980"

Manfred Kilchler, Thomas P, Wilson, Don H. Ziamerinan 
Integration von qualitativen und quantitativen Forschungsansätzen

Gerhard Arminger, Horst Busse, Manfred Küdhler
Verallgemeinerte Lineare Hodelle in der empirischen Sozialforsehung 

Glonn R. Carroll
Dynamic analysis of discrete dependent variables: A didactie essay 

Manfred Kflchler
Zur Messung dar Stabilität von Wählerpotentialen

Manfred Kflchler
Zur Konstanz der Recallfrage

Rolf Porst
"ALLBUS 1982" - Systematische Variablenübersicht und erste Ansätze zu 
einer Kritik des Fragenprogramms

Peter Ph. Möhler
SAR - Simple AND Retrieval mit dem Siemens-EDT-TextnampulationsprO“ 
grau®

Cornelia Krauth
Vergleichsstudien zum "ALLBUS 1980"

Werner Hagstotz, Hans-Peter Kirschner, Rolf Porst, Peter Prüfer 
Methodenbericht zum “ALLBUS 1982"

Bernd Wegener
Two approaches to the analysis of judgments of Prestige: Interindivi­
dual differences and the general scale

Rolf Porst
Synopse der ALLBUS-Variablen. Die Systematik des ALLBUS-Fragenpro- 
gramms und ihre inhaltliche Ausgestaltung im ALLBUS 1980 und ALLBUS 
1982

Manfred Kilchler, Peter Ph. Hohler
Qualshop (ZUMA-Arbeitatagung zum "Datenmanagement bei qualitativen 
Erhebungsverfahren") - Sammlung von Arbeitspapieren und -berichten, 
Teil I + II

Bernd Wegener
Gibt es Sozialprestifle? Konstruktion und Validität der Magnitude- 
Prestige-Skala



-  a2ci -

34/04

84/05

84/07

85/01

85/03

86/01

8 6 /02

86/03

86/04

86/05

86/06

86/07

86/09

86/11

87/01

34/03 Peter Prüfer, Margrit Rexroth

Erfahrungen ravt einer Technik zur Bewertung von Interviewerverhalten 

Frank Faulbaum
Ergebnisse der Methodanstudie zur internationalen Vergleichbarkeit 
von Einstelluhgsskalen in der Allgemeinen Bevölkprungsumfrage der 
Sozialwissenschaf ten (ALLBUS} 1982

Jürgen Hoffmeyer-Zlotnik
Vohnguartiersbeschreibung. Ein Instrument zur Bestimmung des sozialen 
Status von Zielhaushalten

Gabriele Hippler, Hans-Jürgen Hippler
Reducing Refusal Rates in the Case of Threatening Questions: The 
"Door-in-the-Face" Technique

Hartmut Esser
Befragtenverhalten als "rationales Handeln" - Zur Erklärung von Ant- 
wortverzerrungen in Interviews

Rolf Porst, Peter Prüfer, Michael Wiedenbeck, Klaus Zeifang 
Methodenbericht zum “ALLBUS 1984"

Dagmar Krebs
Zur Konstruktion von Einstellungsakalen im interkulturellen Vergleich 

Hartmut Esser
Können Befragte lügen? Zum Konzept des “wahren Wertes" im Rahmen der 
handlungstheoretiachen Erklärung von Situationseinfl&saen bei der 
Befragung

Bernd Vegener
Prestige and Status as Function of Unit Size 

Frank Paulbaum
Very Soft Modeling; The Logical Specification and Analysis of Complex 
Process Explanations vith Arbitrary Degrees of Underidentification 
and Variables of Arbitrary Aggregation and Measurement Levels

Peter Prüfer, Margrit Rexroth (Übersetzung; Dorothy Duncan)
On the Use of the Interaction Coding Technique

Hans-Peter Kirschner
Zur Xessler-Greenberg-Zerlegung dBr Varianz der MeÄdifferenz zwischen 
zwei Heßzeitpunkten einer Panel-Befragung

Georg Erdmann
Ansätze zur Abbildung sozialer SyBteme mittels nicht-linearer 
dynamischer Modelle

Heiner Ritter
Einige Ergebnisse von Vergleichstests zwischen den PC- und Mainframe- 
Versionen von SPSS und SAS

Günter Rothe
Bootstrap in generalisierten linearen Modellen

Klaus Zeifang
Die Test-Reteat-Studie zum AltLBUS 1984 - Tabellenband



87/04

87/05

87/06

87/07

87/08

87/09

87/10

87/11

87/12

88/01

88/02

88/03

88/04

88/05

87/02

88/06

Klaus Zeifang
Die Test-Retest-Studie zum ALLBUS 1984 - Abschlußbericht

Barbara Erbslöh, Michael Viedenbeck 
Methodenbericht zum "ALLBUS 1986"

Norbert Schwarz, Julia Bienias
Vhat Mediates the Impact of Response Alternatives on Behavioral 
Reports?

Norbert Schwarz, Fritz Strack, Gesine Müller, Brigitte Chassein 
The Range of Response Alternatives May Determine the Meaning of the 
Question: Further Evidence on Informative Functions of Response 
Alternatives

Fritz Strack, Leonard L. Martin, Norbert Schwarz
The Context Paradox in Attitude Surveys: Assimilation or Contrast?

Gudmund R. Iversen
Introduction to Contextual Analysis

Seymour Sudman, Norbert Schwarz
Contributions of Cognitive Psychology to Data Collection in Marketing 
Research

Norbert Schwarz, Fritz Strack, Denis Hilton, Gabi Naderer 
Base-Ratea, Representativeness, and the Logic of Conversation

George F. Bishop, HanB-Jürgen Hippier, Norbert Schwarz, Fritz Strack 
A Comparison of Response Effects in Self-Administered and Telephone 
Surveys

Norbert Schwarz
Stimmung als Information. Zum Einfluß von Stimmungen und Emotionen 
auf evaluative Urteile

Antje Nebel, Fritz Strack, Norbert Schwarz
Tests als Treatment: wie die psychologische Messung ihren Gegenstand 
verändert

Gerd Bohner, Herbert Bless, Norbert Schwarz, Fritz Strack 
What Triggers Causal Attributions? The Impact of Valence and Subjec­
tive Probability

Norbert Schwarz, Fritz Strack
The Survey Interview and the Logic of Conversation: Implications for 
Questionnaire Construction

Hans-Jürgen Hippier, Norbert Schwarz
"No Opinion"-Filters: A Cognitive Perspective

Norbert Schwarz, Fritz Strack
Evaluating One's Life: A Judgment of Subjective Well-Being

Norbert Schwarz, Herbert Bless, Gerd Bohner, Uwe Harlacher,
Margit Kellenbenz
Response Scales as Frames of Reference:
The Impact of Frequency Range on Diaffnostic Judgments



- ct4ci -

88/08

88/09

80/10

88/11

88/12

88/13

08/14

08/15

88/16

89/01

89/02

89/03

89/04

88/07

89/05

Michael Brayn
Allbuß-Bibliographie (7. Fassung, Stand: 30,

Günter Rothe
Ein Ansatz zur Konstruktion infarenzstatistisch verwertbarer Indices

Ute Hauck, Reiner Trometer 
Methodenbericht
International Social Survey Program - ISSP 1987 

Norbert Schwarz
Assessing frequency reports of mundane behaviors:
Contributions of cognitive psychology to questionnaire 
construction

Norbert Schwarz, B. Scheuring (sub.)
Judgments of relationship satisfaction.: Inter- and intraindividual 
comparison strategies as a function of questionnaire structure

Rolf Porst, Michael Schneid
Ausfälle und Verweigerungen bei Panelbefragungen 
- Ein Beispiel -

Cornelia Züll
SPSS-X. Anmerkungen zur Siemens BS2000 Version 

Michael Schneid
Datenerhebung am PC - Vergleich der Interviewprogramme "interv " 
und "THIS"

Norbert Schwarz, Bettina Scheuring
Die Vergleichsrichtung bestimmt das Ergebnis
von Yergleichsprozessen:
Ist - Idealdiskrepanzen in der Partnerwahrnehmung 

Norbert Schwarz, Bettina Scheuring
Die Vergleichsrichtung bestimmt das Ergebnis von Vergleichß- 
prozessen: Ist-Idealdiskrepanzen in der Beziehungsbeurteilung

Norbert Schwarz, George r. Bishop, Hana-J. Hippler, Fritz Strack 
Psychological Sources of Response Effects in Self-Administered 
And Telephone Surveys

Michael Braun, Reiner Trometer, Michael Wiedenbeck,
Methodenbericht. Allgemeine BevSlkerungsumfrage der 
Sozialwissenschaften - ALLBÜS 1988 -

Norbert Schwarz 
Feelings as Information:
Informational and Motivational Functions of Affective States

Günter Rothe 
Jackknife and Bootstrap:
Resampling-Verfahren zur Genauigkeitsschätzung 
von ParaneterschÄtzungen

Herbert Bless, Gerd Bohner, Norbert Schwarz und Fritz Strack

Happy and Mindless?
Hoods and the Processing of Persuasive Communications



89/07

89/08

39/09

89/10

89/11

89/12

89/13

fii/ld

89/15

89/1«

89/17

89/18

39/19

89/06 Gerd Bohner, Norbert Schwarz und Stefan £, Hormuth
Die Stimmungs-Skala: Eine deutsche Version des "Mood Survey"
von Underwood und Froming

Ulrich Mueller
Evolutionary Fundamentals oC Social inequality. Dominance 
and Cooperation

Robert Huckfeldt
Noncompliance and the Limits of Coercion:
The Problematic Enforcement of Unpopular Laws

Peter Ph. Hohler, Katja Frehaen und Ute Hauck
CUI - Computerunterstützte Inhaltsanalyse
Grundzüfle und Auswahlbibliographie zu neueren Anwendungen

Cornelia 2111, Peter Ph. Hohler
Der Ceneral Inquirer III -
Ein Dinosaurier für die historische Forschung

Fritz strack, Norbert Schwarz, Brigitte Chassein, Dieter Kern, 
Dir* Wagner
The Salience of Comparison Standards and the Activation of 
Social Norms: Consequences for Judgments of Happiness and their 
Communication

Jutta Kreiselmaier, Rolf Porst
Methodische Probleme bei der Durchführung telefonischer 
Befragungen: Stichprobenziehung und Ermittlung von Zielpersoaen, 
Ausschöpfung und Nonresponse, Qualität der Daten.

Rainer Mathes
Kodulsystem und Netzverktechnik.
Neuere inhaltsanalytische Verfahren zur Analyse von 
Koomunikat ionsinhalten.

Jutta Kreiaelmaier, Peter Prüfer, Margrit Rexroth 
Der Interviewer in Pretest.
Evaluation der Interviewerleiatung und Entwurf eines 
neuen Pretestkonzepts. April 1989.

Henrik Than
Crime as a Social Indicator.

Ulrich Mueller
Expanding the Theoretical and Hethodological Framework of 
Social Dilemaa Research

Hans-J. Hippier, Norbert Schwarz, Elisabeth Noelle-Neumann 
Response Order Effects in Dichotomous Questions:
The Impact of Administration Mode

Norbert Schwarz, Hans-J. Hippier, Elisabeth Noelle-Neureann, 
Thomas MQnkel
Response Order Effects in Long Lists:
Primacy, Recency, and Asymmetric Contrast Effects

Wolfgang Meyer
Umweltberichterstattuno in der Bundesrepublik Deutschland



- ü6« -

89/21

89/22

89/23

90/01

90/02

90/03

90/04

90/05

90/06

90/07

90/08

90/09

89/20

90/10

Michael Braun, Reiner TrometerA L U W 5  Bibliographie (6, Fassung, Stand'. 10.6. 19Ü9)
Günter Rothe
Gewichtungen zur Anpassung an Statusvariablen.
Eine Untersuchung an ALLBUS 19B6

Norbert Schwarz, Thomas Kinkel, Hans-J, Hippler 
What determines a "Perspective"?
Contrast Effects as a Function of the Dimension 
Tapped by Preceding Questions

Norbert Schwarz, Andreas Bayer 
Variationen der Fragenreihenfolge als Instrument 
der Kausalitätsprifung: Eine Untersuchung zur Neu­
tralisationstheorie devianten Verhaltens

Norbert Schwarz, Fritz Strack, Hans-Peter Mal 
Assimilation and Contrast Effects in Part-Vhole 
Question Sequences:
A Conversational Logic Analysis

Norbert Schwan, Fritz Strack, Hans-J. Hippier, George Bishop 
The Impact of Administration Hode on Response Effects in 
Survey Measurement

Norbert Schwarz, Herbert Bless, Gerd Bohner
Mood and Persuasion: Affective States Influence the
Processing of Persuasive Communications

Michael Braun, Reiner Troiueter 
ALLBUS-Bibliographie 90

Norbert Schwarz, Fritz Strack 
Context Effects in Attitude Surveys:
Applying Cognitive Theory to Social Research

Norbert Schwarz, Herbert Bless, Tritz StracX,
Gisela Xlumpp, Annette Simons 
Ease of Retrieval as Information:
Another Look at the Availability Heuristic

Norbert Schwarz, Fritz Strack, Hans-J. Hippier 
Kognitionspsychologie und Umfrageforschung:
Themen und Befunde eines interdisziplinären Forschungsgebietes

Norbert Schwarz, Hans-J. Hippler 
Response Alternatives:
The Impact of their Choice and Presentation Order 

Achim Koch
Externe Vergleichsdaten zum ALLBUS 1984, 19B6, 1988.

Norbert Schwarz, Bärbel Knäuper, Hans-J. Hippler,
Elisabeth Noelle-Heumann, Leslie Clark 
Rating Scales:
Numeric Values Hay Change the Meaning of Scale Labels



- «7a -

91/02

91/03

91/04

91/05

91/06

91/07

91/08

91/09

91/10

91/11

91/12

91/13

91/14

91/15

91/01

91/16

Denis J. Hilton
Conversational inference and Rational Judgment 

Deni# J . Hilton
A Conversational Model of Causal Explanation 

Joseph p. Foroa6
Hood Effects on Interpersonal Preferences:
Evidence for Motivated Processing Strategies

Joseph P. Forgas
Affective Influences on Interpersonal Perception

Norbert Schwarz, Herbert Bless 
Constructing Reality and Its Alternatives:
An Inclusion / Exclusion Model of
Assimilation and Contrast Effects in Social Judgment

Herbert Bless, Roland F. Fellhauer, Gerd Bohner, Norbert Schwarz 
Need for Cognition: Eine Skala zur Erfassung von Engagement und 
Freude bei Denkaufgaben

Norbert Schwarz, Bärbel Kniuper, E. Tory Higgina
Der Einflui von Rangordnungsaufgaben auf nachfolgende Denkprozesse:
Zur Aktivierung prnzeduraler Sets

Bettina Scheuring, Norbert schvarz
Selbstberichtete Verhaltens- und Symptomhiufigkeiten:
Vas Befragte aus Antvortvorgaben des Fragebogens lernen

Norbert Schwarz, Herbert Bless
Scandals and the Public's Trust in Politicians:
Assimilation and Contrast Effects

Rolf Porst
Ausfille und Verweigerungen bei einer telefonischen Befragung 

Uwe Blien, Heike Wirth, Michael Müller
Identification risk for microdats stemming from official statistics 

Petra Becknann
Methodological Report ISSP 19B9

Martina Vastier, Achim Koch, Michael Vledenbeck 
Methodenbericht zur "Allgemeinen Bevilkerungsumfrage der 
Sozialwissenschaften11 (Allbue) 1990.

Uwe Blien, Oded Liwenbein
Einkommensanalysen auf der Grundlage amtlicher Daten und 
Umfragedaten: Ergebnisse zur betrieblichen Senioritit und 
Arbeitslosigkeit.

Petra Beckmann, Peter Mohler, Rolf Uher,
ISSP Basic Information on the ISSP Data Collection 19B5 - 1994

Norbert Schwarz
In welcher Reihenfolge fragen?
Kontexteffekte in standardisierten Befragungen



-  n S t i  -

91/18

91/19

91/20

91/21

91/22

92/01

92/02

92/03

92/04

92/05

92/06

92/07

92/08

91/17

92/09

Ellen D. Riggle, Victor C. Qttati, Robert S. Wyer, Jr.

James M l i a s k i ,  Norbert Schwan
Bases OE Political Judgments:
The Role of Stereotypic and Non-stereotypic Information 

Dagnar Krebs
Was ist sozial erwünscht?
Der Grad sozialer Ervünschtheit von Einstellungsitems

Hichael Braun, Reiner Trometer 
ALLBUS-Bibliographie

Michael Schneid
Einsatz computergestützter Befragungssyteme 
in der Bundesrepublik Deutschland

Rolf Porst, Hichael Schnaid
Software-Anforderungen an
computergestützte Befragungssysteme

Ulrich Mueller
The Reproductive Success of the Elites in Germany,
Great Britain, Japan and the USA during the 19th 
and 20th Century

P.H. Hartmann, B. Schimpl-Neimanns
Zur Repräsentativität sozlo-damographischer Herkmale 
des ALLBUS - multivariate Analysen zum Mittelschichtbias 
der Umfrageforschung

Gerd Bohner, Kimberly Crow, Hans-Peter Erb, Norbert Schwarz 
Affect and Persuasion: Hood Effects on the Processing of Message 
Content and Context Cues and on Subsequent Behavior

Herbert Bless, Gerd Bohner, Traudel Hild, Norbert Schwarz 
Asking Difficult Questions: Task Complexity Increases the Impact 
of Response Alternatives

Wolfgang Bandilla, Siegfried Gabler, Hichael Viedenbeck 
Methodenbericht zum DFG-Projekt Allbus Baseline-Studie 1991

Frank Faulbaum
Von der Variablenanalyse zur Evaluation von Handlungs- UDd 
Proze&zu9ammenhängen

Ingwwer Bora
Überlegungen und Untersuchungen zur Messung der subjektiven 
Unsicherheit der Arbeitsstelle

Ingwer Borg, Hichael Braun
Arbeitsethik und Arbeitsinvolvement als Hoderatoren der 
psychologischen Auswirkungen von Arbeitsunsicherheit

Eleanor Singer, Hans-Jürgen Hippler, Norbert Schwarz 
Confidentiality Assurances in Surveys: Reassurance or Threat?

Herbert Bless, Diane K, Hackle, Norbert Schwarz
Hood Effects on Attitude Judgments: The Independent Effects
of Hood Before and After Message Elaboration



92/11

92/12

92/13

92/14

92/15

92/10 Ulrich Mueller, Carola Schmid
Eheh&ufiokeit und Fruchtbarkeit weiblicher Kitjlieder 
der deutschen Elite

Herbart Bles», Fritz Strack, Norbert Schwarz 
The Informative Functions of Research Procedures:
Bias and the Logic o( Conversation

Norbert Schwarz, Herbert Bless, Micheala Wflnke 
Subjective Assessment and Evaluations of Change: 
Lessons fron Social Cognition Research

Norbert Schwarz, Hans-J. Hippier 
Buffer Items:
When Do They Buffer and When Don’t They?

Hans-J. Hippier, Norbert Schvarz 
The Impact o£ Administration Kodes on 
Response Effects in Surveys

Michaela Winke, Norbert Schwarz 
Comparative Judgments:
How the Direction of Comparison Determines the Answer




