SSOAR

Open Access Repository

Brand as an intangible asset

Shigina, Natalya Sergeevna

Verdffentlichungsversion / Published Version
Zeitschriftenartikel / journal article

Empfohlene Zitierung / Suggested Citation:

Shigina, N. S. (2012). Brand as an intangible asset. Modern Research of Social Problems, 2, 1-9. https://nbn-

resolving.org/urn:nbn:de:0168-ssoar-398824

Nutzungsbedingungen:

Dieser Text wird unter einer Basic Digital Peer Publishing-Lizenz
zur Verfligung gestellt. Ndhere Ausklinfte zu den DiPP-Lizenzen
finden Sie hier:
http://www.dipp.nrw.de/lizenzen/dppl/service/dppl/

gesis

Leibniz-Institut
fiir Sozialwissenschaften

Terms of use:

This document is made available under a Basic Digital Peer
Publishing Licence. For more Information see:
http://www.dipp.nrw.de/lizenzen/dppl/service/dppl/

Mitglied der

Leibniz-Gemeinschaft ;‘


http://www.ssoar.info
https://nbn-resolving.org/urn:nbn:de:0168-ssoar-398824
https://nbn-resolving.org/urn:nbn:de:0168-ssoar-398824
http://www.dipp.nrw.de/lizenzen/dppl/service/dppl/
http://www.dipp.nrw.de/lizenzen/dppl/service/dppl

© CoBpeMeHHBIE HCCIIEIOBAHMS COITUANTBHBIX TIPOOJIEM (AJIEKTPOHHBIN Hay4HBIH xypHaI), Ne2(10), 2012
e www.sisp.nkras.ru

V]IK 338

BPEH/I KAK HEMATEPUAJIbHBI AKTUB

[MIurnuaa H.C.

Heab — ompeaenutb MeCTO W poJjib OpeHJa B COCTaBe HeMaTepUalbHBIX
aKTUBOB.

MeToa WM MeTOM0JIOTHUSI MPOBeJeHUs] PadOThI — MCCICAOBAHUS HOCST
aQHAJTUTUYECKUI XapaKTep.

Pe3ynbraThl — TpPOM3BEACH aHAINW3 BIUSHUS OpeHJa Ha penyTaluio
NPEANPUATHS, PACCMOTPEHBI MOJIXOAbl K OIlEHKE OpeHJa KaKk aKTHhBa, yKa3zaHa
1[€71€CO00Pa3HOCTh OTPAKEHUS CTOUMOCTH OpeH/ia B OyXranTepckoM OaliaHce.

O6s1acTh MpUMeHEeHUsI Pe3yJibTATOB — JaHHBIC HCCIICAOBAaHUS MOTYT OBITh
TIOJIC3HBI JJIs1 JIFOOBIX TIPEATPUSTUM.

KiioueBble cJjioBa: JejoBasi  pemyTaius, HeMaTepHalbHBIM  aKTHB,

peHYTaHHOHHBIﬁ dKTHUB, CTOUMOCTDb aKTHBA, 6pCHI[, OLCHKA, U3MCPUTCIIN.

BRAND AS AN INTANGIBLE ASSET

Shigina N.S.

Purpose - determine the place and role of brand intangible assets.

Methodology - investigations are analytical in nature.

Results - the analysis ofinfluence ofthe brand ona reputation
for enterprise approaches to the evaluation of the brand as an asset, specify the value
of the brand should be reflected in the balance sheet.

Practical implications - these studies can be useful for any enterprise.
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Penmyranmio Henb3s KymuTh, HO MOXHO 3apaboTtaTh. B coBpeMeHHOI
BBICOKOKOHKYPEHTHON cpefie, HM300WIYIONIEH OrpOMHBIM KOJUYECTBOM IOXOMKHUX
TOBapoOB, B KOTOPOM MOTPeOUTENh CEro/IH BCE Yallle BHIOMpAET CEepALIEM, a HE YMOM,
pernyTaius KOMITAaHUU-TIPOU3BOIUTENSI CTAHOBUTCS BCE 00Jiee BaXKHBIM KpHUTEPHEM
BbIOOpa. OHa SABJISIETCS TUHAMUYECKONU XapaKTEPUCTUKON MOBEJICHUS KOMITAHUHU. DTa
XapakTepucTuka GOpMUPYETCs B OOIIECTBE B TEUCHHUE JOCTATOUHO JIOJITOr0 BPEMEHHU
Y KOCBEHHO T'apaHTHPYET TO, UTO KOMITAHUS «HE TTOJABEICT.

AMepuKkaHCKUN MHBeCTOp-MuJuIuapaep YoppeH badder ckazan kak-to cBoUM
MeHemkepaMm: «Eciau Bbl moTepsieTe JEHbIM KOMITAaHWHU, I OTHECYCh K JTOMY C
nonuManreM. Ho He Oynmer BaM NPOIIEHHS, €CIM BbI MOTEPSIETE €€ PEIyTalnioy.
beccniopHo, 3TO YTBEpXKJIEHHE CTOUT TOr0, YTOOBI K HEMY MPUCIYIIAThCS, TEM OoJiee
YTO MPO3BYYAJI0 OHO W3 ycT camoro Ooraroro B Amepuke (nocie bumna [eifrca)
YeJI0BeKa, TOTOBOTO JKEPTBOBATh JIGHbraMH, HO He pemyTanuei. M1 mup cerogus Bce
OoJIbIlle TIPUCITYIIUBACTCA K 3TOMY MHEHHIO. THICSYM KOMIIAHMM BO BCEX YaCTIX
CBETa BKJIAJbIBAIOT COTHM MWUIMOHOB JOJIJIAPOB B IMOCTPOEHUE CBOEro J100pOro
uMmeHn  (goodwill) - cBoedl  MOJIOKWUTENBHOW  pEemyTalluu, BaXKHEUIIEro
HEMAaTEePUAIbHOTO aKTHUBA, KOTOPBIN HENIb3sl MOTPOTaTh pPyKaMu U TPYJIHO U3MEPUTh,
KOTOPBIM HAKATUIMBAETCS M CTPOUTCS TOJIAMH, a Pa3pylIeH MOKET ObITh B OJJHOYACHE.
OTa MBICJIb O pENyTallid B pa3HbIX BapUalMsIX 3BYUYUT CETOJIHS HAa KOH(DEPCHIIUSX,
MOSIBJISIETCS. HA CTpaHUIAX JIEJIOBOW MPECcChl, MCIOIb3YeTCs B pa3paboTKe
KOPIOPATUBHBIX OM3HEC-TJIAHOB.

CeromHss MHOTO TIUIIYT O JICJIOBOM penyTallid KOMIIAaHUU M, KaK TEOPETUKH,
TaK W NPaKTUKW, Tpe]jararoT MHOro ee ompeaeneHuil. Tak, uccienoBaTenu u3
VYuupepcuteta FOxnott @nopunbl BbIssBIUIM 49 OpUTHHAIBHBIX  aBTOPCKUX
(GhOopMYyJIMPOBOK JICJIOBOM pEMyTalMK, BCTPEUAIOIMIMNXCS B CTAThIX UM KHUTAX, U 3TO

TOJIBKO 3a TICPBBIC HCCKOJBKO JICT HACTYIIMBIICTO Beka! Amnamms MPCAJIOKCHHBIX
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OTpeIeNICHU, OJTHAKO, MTOKa3aJjl, YTO BCE OHU MOTYT OBITh CBEICHBI K TPEM TPYIIIIaM.
B nenowm, penyranus - 370:

1. o6mas ocBeTOMIEHHOCTb O JEATEIbHOCTH OpPraHU3aluu, KOTopas
HE Ipearnoiaraet riyooKuil aHaliu3 U OLEHKY;

2. HEKO€ 3HaHWE€ O KOMIIAHWUHW, TIOJIYUYEHHOE HCXOAs U3
COOCTBEHHOT'O OIbITa WJIK HA OCHOBE MHEHUW CTOPOHHHMX JKCIEPTOB, MyTEM
BOBJICUCHUS B OLICHKY COCTOSIHUSI KOMITAHUH LEJIEBBIX TPYIIIL;

3. HeMmarepuadbHbIH OOBEKT KOMIIAHUMU, HMMEIOIIHNN CTOMMOCTHOE
BBIpa)KEHUE, CIEA0BATEIBHO, OOBEKT (PMHAHCOBBIM, IKOHOMUYECKHIA.

KopniopatuBHas penyrtaius — 3To popMupytoiieecs: B CO3HaHUHU MOTpeOuTeneit
(meneBpIX Tpynm) B TEYEHUE [JIUTEIBHOTO BPEMEHH KOJJIEKTUBHOE MHEHHE O
KOMIIAaHWH, B OCHOBE KOTOPOTO JIEKHUT SKCIEPTHAsA OLIEHKAa OCHOBHBIX aCIIEKTOB €€
NEATENIbHOCTU — SKOHOMUYECKOT0, COLIMATIBHOI0, IKOJIOTHYECKOTO.

PenyranimoHHBIM Kanutagl — 3TO TO, CKOJBKO B JICHE)KHOM BBIPAKECHUU
COCTABJISIET HEMATEPHUAJIbHBIA AKTUB — PEMyTalUs KOMIIAHWUH.

PenyrannonHble aKTUBBI- Ha3BaHWE KOMITAHMHM U ee¢ OpeHIbl (pemyTaius ee
TOBAapOB, YCJIYr M YECTHBIX OTHOIICHUW C TOTPEOUTENIIMH, TOCTaBIIUKAMHU,
rocyJIapcTBoM u o61iectBoM)[ 1].

PaccmoTpum nonoapoOHee OpeH 1 Kak pernyTalluOHHbBINA aKTHB.

B mnocnennee BpeMs B 3KOHOMHYECKOM COOOIIECTBE HIMPOKO OOCYXKAAeTCs
BOIIPOC O LIENECOOOPa3HOCTH OTPAKEHHS] CTOMMOCTH OpEHI0B B AKTUBHOM 4acTh
Oamanca. Pa3peiB Mexy 0anaHCOBONW M PBHIHOYHOM CTOMMOCTHIO KOMIAHUW ObLI
HACTOJIBKO BENUKHU (M MPOJOJKAET YBEIMUYMBATHCSA), YTO B OyXrajaTepcKOu cpeje
ObUTM BBIHYXKIEHBI TPUUTH K Kommpomuccy. C OAHOW CTOpOHBI, Ha BOJIHE
MOTJIOIEHUM Y PACpOIaXX aKTUBOB U3BECTHBIX KOMITAHWK BO3HUKJIO MHEHHUE O TOM,
YTO OTKa3 OT BKJIOYECHHUS IIEHbI OpEHJIOB B OyXrajaTepckuil OajaHC MPUBOIUT K
3aHWKEeHUI0 croumoctd (upm. C Apyroil CTOPOHBI, B TPAJUIMOHHOM Yy4ETE
WHBECTUIIMM B CO3JaHME OpeHJa paccMaTpUBAIOTCS KakK 3aTpaThl, KOTOpPHIC

MMPOTUBOIIOCTABIIAIOTCSA TCKYIIHUM HpI/I6BIJI$IM. N ecmu 6peHI[BI HpI/IO6peTaHI/ICB B
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npoIecce MOTJIONMEHUH, TO B Ka4eCTBE OCHOBAaHWW I OTKa3a OT BKIIIOUCHUS B
OajlaHC M3 «PEMyTallMOHHOW CTOMMOCTH» BBICTYMAJHM, JMOO TE3UC O TMOJTHOM HX
aMOPTH3aINH, THO0 CIIICAHUE WX aKIIMOHEPHBIX CPE/ICTB.

K HemaTepuaapbHBIM aKTHBaM MOTYT OBITh OTHECEHBI pa3InYHbIE MPEIMETHI U
UMYIIECTBEHHBIE TpaBa. bpeHja, Takke OTHOCHUTCS K HEMaTepUATbHBIM aKTHBaM,
MOCKOJIBKY CO3JA€T BBITOJBI JJII OOEUX CTOPOH PHIHOYHOW CHENKH Kak s
MOKYTIATEJNsI, TaK U JJIs TPOJaBIia.

Opnako BoIpoc, Kak, COOCTBEHHO, Ha3bIBaTh 3TOT aKTUB, TaK M OcTaycs 0e3
orBeta. llpum ommcanum axkTHBa OpeHIa B 3amMaJHON JUTEpaType HCIOIB3YIOTCS
pazHooOpa3Hble  ompezeneHus mnocieaHero. Haubonee  pacnpocTpaHEHHBIMU
TEPMHHAMH, KOTOpPbIE HCIOJB3YIOTCS TPU ONMUCAHWHM W aHanu3e OpeHI-aKTHBa,
SIBIISTFOTCSL:

-Brand Power;

-Brand Loyalty;

-Brand Asset;

-Brand Equity;

-Brand Value;

Brand Power - 3To Mepa cmocoOHOCTHM OpeHAa JTOMHHHPOBATH B JTaHHOM
Kareropuu MpoaykToB. [lomydeHune Takoil OleHKM (Kak MpaBHIIO, JTUOO MPOCTO
KaueCTBEHHOM OLIGHKH J1a/HeT, JUOO B BHJE WIKajlbl) TpeOyeTcs MpU NPUHATUU
BRXHBIX PEIICHUN B OpeHAMHIEe - HAMpUMeEp, MPU 3aMETHOM IOBBIIICHUN IIEHBI Ha
TOBAp.

Brand Loyalty - 3T0 mcuxonorudeckuii (paxTop, CBSI3aHHBIA C BOCHPHUATHEM
Openma morpeduteneM. DTO cWia TPUBEPKEHHOCTH K OpeHIy, BHIOOp JaHHOTO
OpeHaa pu HATMYAH JAPYTUX aTbTEPHATHB: YACTO U3MEPSIETCS C MOMOIIBIO0 YaCTOTHI
MOBTOPHBIX TMOKYMOK WJIA YyBCTBHUTENBHOCTH K T1ieHe. JIOATbHOCTH MHOTHE
MCCJICIOBATENN CUMTAIOT OJJHUM M3 OCHOBHBIX TOKa3aTeneil OpeHauHra. Cuuraercs,

4dToO €€ IMHAMHUKa OTpaKACT pPC3yJIbTAaT pa6OTBI 110 q)OpMI/IpOBaHI/IIO HUMUJKAa MapKU.
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Asset - akTHB, OTpakaeMblil Ha OanaHce komnaHuu. Brand Asset Biuser Ha
OaJlaHCOBBII OTYET KOMIIAHMM TaK e, Kak JIIo0OH Apyroi ee MpOU3BOAUTEIbHBIN
aKTUB.

Brand Equity — kanuTain, crosuuii 3a OpeHA-aKTUBOM. JTO LENbId KOMILIEKC
OTIMYAIONIMX OpeHJ KayecTB, 00YCIOBIMBAIOUIUX MPUBEPKEHHOCTh U JOSIIBHOCTD
norpebutens. OIHAKO YacCTO OH TPAKTYETCs YK€, KaK aKTUB KOMIAHUH, U TaKoe
TOJIKOBaHHE ero Onu3ko K monsTuio Brand Asset. Umenno tak o Brand Equity
roBoputT [pBun Aakep. Emy npunannexut cienyromiee onpeaenenue Brand Equity:
«COBOKYITHOCTh aKTHMBOB U 00s3aTENbCTB, CBA3aHHBIX C OpEHIOM, €ro MMEHEM H
CUMBOJIOM, KOTOpas YBEJIMYMBAET WJIM YMEHBIIAET [IEHHOCTh TOBAapa WJIH YCIYTH JJIs
(bupMBbI W/ UK U1 ee KIUeHToBy [1].

Brand Value - Ta nenexHas npeMus, KOTOPYIO JepxkaTeslb OpeH/ia oJydaeT C
MOKyTaTeNiei, MPUBEPKEHHBIX OpEeHAY U COTJacHBIX 3a Hero IuaTuTh. Haue
CTOUMOCTb OpeH/Ia MOKHO ONpEeNeTuTh Kak (PMHAHCOBYIO LEHHOCTh, BEIYMCICHHYIO
WM OIIPECNIEHHYIO JUIsl 3TOr0 OpeH/ia OTAEIbHO OT APYTUX aKTHUBOB.

Korzaa BcTaer Bompoc o ponn OpeHJa Kak akThBa, HEM30EKHO BCTA€T BOMPOC
ero m3mepenus. MiamMepenue akTuBa, €ro oleHKa TpeOyIoT OonmpeneseHuss KOHEUHOTO
Yuclia MO3UIUNA, KOTOPBIE CMOTYT CIIYXUTh U3MepuTeasiMu. OTHO3HAYHO MPUHATOTO
ONMMCAHMS MU3MEPUTENIe Ha HACTOSIIMI MOMEHT HE CYIIECTBYET, OJHAKO IMOIBITKU
€ro co3aTh 3aHUMAIOT IPUOPUTETHBIE MECTa B COBPEMEHHOM Teopuu OpeHaunra. B
MOJIX0JI€ K TON IpoOsieMe MOXKHO BBIICNIUTD JIBa YPOBHS: MEPBbINA BKIIIOYAET B ceOs
MOMBITKK H3MEPUTh OPEHI-aKTHB HEMOCPEJICTBEHHO Yepe3 PHIHOYHYIO MO3UIUIO
naHHoro OpeHja (0OOBIYHO uYepe3 OTHOIICHHE MOTPEOUTENsT), BTOPOH — BBIICIICHHE
YHUBEPCAJIbHBIX KaTeropuid uamMepeHus: (0ObIYHO uepe3 (UHAHCOBBIE MOKA3aTEesM).
[IpumepoM MOAXOAAa «IEPBOTO YPOBHSI» MOXET MOCIYKUTh MeToauka J[3Buna
Aakepa, KOTOpBIM BBIIEIWI MATh YPOBHEHW OTHOILIEHUS NOTpeOuTEeNst K OpeHmy,
KOTOpbI€ MO3BOJIAIOT IPOAHATU3UPOBATH BEIMUMHY OpeH/1-aKTHBA:

-y notpeduTens OTCyTCTBYET JOSUIBHOCTh K TOPrOBOM Mapke;

2-y HOTpe6I/ITCJI$I HCT IIPUYMUH MCHATH MIPUCTPACTUA K JdHHOMY TOBApPY,
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3-mipu cMeHe OpeHa MOTPeOUTENb MOHECET YObITKH;

4-moTpeOuUTENh IICHUT JaHHBINA OpeH I,

5-noTpebuTens npenan OpeHIy.

Haumenee mpuBepkeHa OpeHay mnepByro Kareropus notpeouteneil. Ckopee
BCEro, OHM OPHEHTHUPYIOTCS Ha IICHY, W JUIsI HUX OpeHJ HE UMEET 3HAYCHHS TpHU
BbIOOpe TOBapa. Cienyromiasi KaTeropust moTpeOuTeNied He OTIMYaeTcs: OOJbIION
JIOSUTBHOCTBIO K MapKe, U Ha 3TOT CErMEHT OY€Hb CJIO0XKHO BO3JEHCTBOBATH, TaK Kak
OH 3aBUCHUT OT yCJIOBUM, KOTOpBIE Mpe/jiaraeT KOHKYpUpyrollee Mpou3BOACTBO; MpU
MPOYUX PaBHBIX YCIOBHUSAX MOTPEOUTENN 3TOr0 CEKTOpa HeMoOWbHbI. Clenyromas
rpynna norpeduresneil yxe BaxkHa JJIsl OpeHAa, TaKk Kak y HUX €CTh «HU3JEPKKU Ha
MEPEOPUEHTAIIMIO», U M3-3a 3TOI'0 OHU OTJAIOT MPEANOYTeHHE AaHHOMY OpeHay. Y
YeTBEpTOM I'PYNIIbI MOTpeOUTENeH CBA3b C OPEHIOM CYHIECTBYET Ha AMOLMOHAIBHOM,
qyBCTBEHHOM YpPOBHE, M OHH UTPAIOT CYIIECTBEHHYIO POJb B (hOPMUPOBAHUU OpEHI-
akTuBa. U, HakoHeN, TOCJENHSAS Tpynmna s OpeHI-aKTHBa SIBISICTCS OCHOBHBIM
PECYpPCOM: OHU HE TOJBKO CaAMH MOCTOSIHHO NOTPEOIISIOT JaHHBIN TOBap, HO TAaKXKe U
OKa3bIBAIOT BO3/ICMCTBUE HA PHIHOK U HAa OKPYKAIOIIUX.

Kak MBI BUIUM, OCHOBHBIM TIOKa3aTeJIeM OTHOIIEHUS MOTpeduTens K OpeHmy
ABJIAETCS JOSJIBHOCTh. DTOT (PakT IMO3BOJIAET CJAeNiaTh BBIBOJI: BEJIMYMHA OpEeHI-
aKTMBa HEIMOCPEJICTBEHHO 3aBHCUT OT TeX MOTpeOuTeneld, y KOTOpPhIX OpeHn
BBI3BIBACT TOJOKUTENbHBIE dMonnH. 11 kakoBo Obl He OBLIO Ha3BaHHE BOCTIPUATHS
OpeHaa noTpeOuTEeNsIMU, UMEHHO 3TO BOCIIPUSITUE MPUAAET OpeHay CBOWCTBA aKTUBA.
Bce Te mokaszarenu, MO KOTOPBIM MOHO OINpPEACIUTh Mepy JIOSUIbHOCTU
norpeduTeneil K JaHHOMY OpeHIy, MOXKHO Ha3BaThb M3MEpPUTEISIMU OpeHI-aKTHBa
Jro:

- IPUBEPKEHHOCTH OpEHTY;

- U3BECTHOCTh NIMCHH,

- OLIyIIaeMO€ KayeCTBO;

- accolualuu, CBA3aHHbIE C OPeHI0M;

- IIPOYUC aKTHUBbI 6peHL[a.
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ITocne Toro, Kak COCTaBIEHO MPEACTABIECHUE O MOTPEOUTEIBCKON JOAIBHOCTH,
MPUXOIUT BPEMsI OIICHUTh aKTUB OpeH/1a ¢ PUHAHCOBBIX MO3UIIHIA [2].

PaccMoTpeB OCHOBHBIE acCHEKThl KOHIICTIIMHM aKTHBAa OpeHIa, Mbl MOXKEM
c/eJ1aTh HECKOJIBbKO OCHOBHBIX BBIBOJIOB:

[lepBslit — 370, 0€3YCIOBHO, TO, YTO y MOAXO0/AA K OpeHAY KakK K MOAJIUHHOMY
aKTUBY KOMIIAHUM €CTh BECOMBIC OCHOBAaHHS - B OCHOBHOM, NPaKTHYECKOTO
xapakTepa. Bo3HuKaeT HEOOXOAUMOCTh NPHUBEACHHUS TEOPETUUYECKOM 0a3bl B
COOTBETCTBHE C pEAIbHBIM I[OJIOKEHUEM BeleH, MpU KOTOpPOM 00Ias cymma
aKTUBOB KOMITAaHWH TEPECTAeT SBHO KOPPEIUPOBATh C CYMMOW WX MaTepHUaIbHBIX
aKTHUBOB.

JluHamuka pa3BuTUs OOJBIIMHCTBA KOMIAHMM 3a mocieanue 20 Jer
JEMOHCTPUPYET OMNEpeKarolIuil pOCT HeMaTepuaJbHbIX aKTUBOB, B OCOOEHHOCTH,
OpeHs0B. SIBHBIMU TIOKa3aTENSIMU TOTO, YTO OPEHII €CTh MOJJIMHHBIA aKTHB, MOXKHO
CUMTaTh, HAIIPUMEP, CUCTEMbI (paHyaii3uHra (B KOTOPBIX MOKYMATENb (DpaHIIN3HI,
(aKTHUYeCKH, MIATUT U HEMOCPEJCTBEHHO 3a OpeH]I), a TaKkKe TaKoe SBICHHE, Kak
npemMuyM-1ieHa (T.e. IleHoBasi Haji0aBKa 3a OpeHI-o0elanue).

Bropoit — TO, dYTO, HECMOTpS Ha SBHYI AaKTyaJbHOCTh MPOOIEMBI
dopManuzanuu OpeHJ-akTHUBa, paboTa B STOM HAIpaBJIECHUU HAyalachb COBCEM
HEJAaBHO, U  OOJBIIMHCTBE CJIy4yacB €€ pe3yJlbTaTbl €IIe HE OTBEYAIOT TEM
TpeOOBaHMIM, KOTOphIE OBUIO OBl JOTHYHO TPEABSIBIATH K U3MEPCHHIO M YYETy
HACTOSIINX aKTHBOB.

Tpetnit — ©Oe3ycinoBHasE MPOTUBOPEYUBOCTh TEX TMO3UIUH, C KOTOPBIX
OlLICHMBaeTCsl OpeH/ — aKTHUB, Jaxe Koraa oH u3mepsiercs. C OJHOM CTOPOHBI, 3Ta
MPOTHBOPEYHBOCTH TOBOPUT O HETIPOOKUTEILHOCTA UCTOPUH H3yUEHUS BOTIPOCA, C
APYyroil — o pasHOOOpa3uu KadyecTB camMoro oObEeKTa. SIBIAACH CBSA3YIOLUIMM 3BEHOM
MEXAy MOTpeOuTesIeM U NPOU3BOAUTENEM, OpeHI 00benuHAEeT B ceOe B3IJIsIbI
nepBoro M (UHAHCOBBIE IIEIM BTOPOTO, YTO CO3JACT TPYAHOCTH TPU TMOTBITKE

HapHUCOBATDb €TO0 MHTCTPAJIBHBIC XdPAKTCPHUCTHUKH KAK aKTHUBA.
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W, HakoHen, mOCAEAHUHA BBIBOJ — O TOM, YTO HWMEHHO B CHIY
Hepa3pabOTaHHOCTM U MPOTHUBOPEYMBOCTU  CBOMCTB  OpeHJ-akTUBAa  IOJIE
NEATEIIbHOCTU IO €r0 UCCIENOBAHWIO M NPUMEHECHHIO HU B KOEM CIIy4ae HEIb3s
CUMTATh IMOJHOCTHIO M3yYEHHBIM. Bynydn ruOKUM W TOABWXHBIM HWHCTPYMEHTOM
Ou3Heca, OpeH1-aKTUB 3aCiIy’KMBAaeT CaMOr'0 BHUMATEJIbHOI'O OTHOILIEHUS HA KaX10M

JTarne pa3padoTKHU CTPATETUH KOMITAHUH.
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