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Y[OK 339.9+339.138

MupoBOM 3KOHOMHUYECKUMN KPU3UC U MAPKETUHI'OBas AesTe/IbHOCTh
B Poccum

Kanysrcckuri M.JI.
PO® «Dono pecuonanvroti cmpamezuu pazeumusy

The global economic crisis and marketing activities in Russia

Kaluzhsky M.L.
Fund regional development strategy

Annomauun: Cmamos o 1UAHUU KPUSUCHBIX ABIEHUL 8 MUPOBOU IKOHOMUKE HA MAPKEMUH20-
gvle cmpamezuu 6 Poccuu. Aemop obocnosvlieaem me3uc 0 CHUMNCEHUU 3HAYEHUS MemOo008 Npo-
08UNICEHUs 8 KOMNIEKCe MapKemuHaa u 0 NOCMeneHHOM 8038pame K OOMUHUPOBAHUIO paACHpeoe-
MenbHOU KOHYEenyuu MapKemuHea.

Knrouesvie cnosa: mapkemune, mMapKkemuH2-MuKkc, KOMNHIEKC MApKemuHed, IKOHOMUYECKUll
Kpusuc.

Abstract: Article on the impact of the crisis in the global economy on marketing strategy in
Russia. The author substantiates the thesis of the decline in the value of methods of promoting the
marketing mix and a gradual return to the dominance of the marketing concept of the distribution.

Keywords: marketing, marketing mix, economic crisis.

MupoBOil 5SKOHOMUYECKHUUN KPU3KC — SIBJIEHMe, BbI3BAHHOE Ype3MepHbIM HaKauyMBaHUEM
COBOKYIHOro cnpoca. [Ipexze Bcero, 3To npouecc, BbI3BaHHbIM CTPYKTYPHBIM AUCOAJIAHCOM
«HaZlyTOro» € NOMOIbI (PUHAHCOBBIX HHCTPYMEHTOB NOTPEGUTENBLCKOIO CIpoca U peaslb-
HBIX peCypCHbIX BO3MOXKHOCTeM HacesieHUs. Cero/iHs, Korja cuctreMa 6aHKOBCKOTO NOTPe6u-
TeJIbCKOI'0 KpeJAUTOBAHUA JEMOHCTPUPYET pe3KUM CrnajJ, 00beMOB, MEHAETCA He TOJIbKO IO-
KylaTeJbHasi CIHOCOOHOCTb HacesieHUs. MeHseTcA CTPYKTypa NOTpeOJieHUs W, COOTBET-
CTBEHHO, CTPYKTYypa OTPe6UTEeIbCKOr0 CIIpoca.

JlaHHBIN mponecc BecbMa JiajieKk OT CBOero 3aBepuieHUsA. PHUHAHCOBO-O0AHKOBCKHE MeXa-
HU3MBbI HaJlyBaHUs COBOKYNHOro crnpoca B CIIA paspylieHbl U Ha IJIeYd HaceJleHUs 06py-
IIMJIMCh HAKOIJIEHHBbIE 3a MOCJAe[HUe JeCATUIeTHUA LOJIUd. UCIpaBUTh CUTYaLMI0O MOXKHO
Ob1JI0 Obl 32 CYeT KOHTPOJIMPYeMON UHGIALMUH, OJHAKO TaKhe Mepbl HEMUHYEMO NOJOPBYT
Jl0BepHUe K J10JJIapy KaKk MUPOBOM pe3epBHOM BaJ/IlOTe, KOTOpas XJbIHET U3-3a pybexka U 3a-
TONUT BHYTpeHHUH pbIHOK CILIA. Ham 6bI Bce paBHO, HO, K COXaJIEHHUIO, 33 CYET [ 0/IJIApOBOM
9MUCCHUU U 6e3yZilep>KHOr0 KpeJUTOBaHUSA 3MUCCUOHHaA cucteMa ClIA co3zpaBasia AONONTHU-
TeJIbHbIY NOTPEeOUTENbCKUM CIPOC He TOJIBKO 110 BCeMy MUPY, HO U B Poccuu.

CuTyanua Ha MMPOBBIX M HalJUOHAJIbHBIX PbIHKAaX 00'beKTUBHO OyZeT YCYTyO/IAThCA elle
KaK MUHHUMYM 5-6 JIeT [0 TeX MOp, NOKa OaJlaHC peasibHbIX [JOXOJ0B U MOTPEOUTETBCKOTO
CIIpoca He ypaBHOBeCUTCA. HeT 06 beKTUBHBIX OCHOBAaHUH [JI 3aBeplLIeHUs KpU3HUca B paM-
KaxX CyLeCTBYIOLIUX 3KOHOMHUYECKUX OTHOIleHHWH. CTapble NPUHLHUNBI 3KOHOMHUYECKOTO
YCTPOKCTBA 00LecTBa MOCTENIEHHO OTMUPAIOT, @ HA UX MeCTe JO0PKHO BO3SHUKHYTbH YTO-TO
HoBoe. K coxasieHHI0, IOKa HOBOTO He HabJiofaeTcsa Jaxke B 3apojpbiuie. JINO60 «3apoAbIlun»
HUKOMY He TIOHATHBI U He 0YeBU/IHBI.

Habnroparmomuiica noBceMeCcTHO B MUPe IIPoLecC 3KOHOMUYECKOH JlerpaZjlaliui He 3aKOH-
yuTcA 3aBTpa. OH noZpasyMeBaeT He TOJBbKO CMEHY BCEM CUCTEMbl OTHOLIEHUM, HO U CMEHY
MHUPOBBIX «IJeHTPOB CUJIbI». Bce, 4TO Hab/t0jaeTca cerojHs B MUPOBOW 9KOHOMHUKE, SIBJISIEeT-
CA NONBITKOM COXPAaHUTb CJOXKHUBLIYIOCA CUCTEMY OTHOIUEHHWH TaM, e NOoJ HeH yxe HeT
9KOHOMHUYECKOU 6a3bl. U 3TU MONBITKU OYAyT NPOAOJKATLCA [0 TeX MOp, I0OKa cTapas CU-
cTeMa OTHOUIEHWU He pa3Ba/IUTCS MOJ, COOCTBEHHOM TSXKECThIO.
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BeIBO/bI M3 BBILIEU3JI0KEHHOTO CIeAyIoliue:

1. Bydem u dasnvwe nadamsv cosokynHblll cnpoc. [lageHre MOXXHO OTCPOYUTH 3a CYET
HaKayMBaHUS 3KOHOMHUKM JleHbIaMH M3 IOCyJapCTBeHHBIX pe3epBoB. OJHAKO pe3epBhl He
6eckoHeyHbl. B Poccuu Bce paBHO Aebisanusa cMeHUTCA MHQJIALMEN, U PbIHOK NTOCTpaJaeT
OT 00eux.

2. Bydem u daavwe cokpawjamucs npoussodcmeo, kak B Poccuuy, Tak v o Bcemy Mupy. B
IepBYyI0 o4yepeb 06BaNATCA KPYIHble KOMIIAHUU C O0JBIIMMU 00beMaMy IPOU3BOACTBA U
HEeBbICOKOW peHTabe/bHOCThI0. Y HUX He OyJeT LIAaHCOB B YCJOBUAX COKpallalLIerocs
crpoca.

3. Bmecme ¢ npouzgodcmeom Gydem «cdysamuvcsi» cObimosas uHgppacmpykmypa, pac-
CYMTAHHAd Ha JOKPU3UCHBbIE MaclITabbl NOTPe6UTEILCKOrO cripoca. B mepByto oyepeanb no-
CTPaZal0T PUTEHUIMHTOBble KOMIIAHMH, IOCKOJIbKY IIPOU3BOJAUTEJIU yKe He CMOTYT INpeJo-
CTaBJIATb UM MHOTOMeCs4YHble TOBApHble KPeAUTHI, a MOKyNnaTeJu NpeAnodTyT 6oJsee Je-
lieBble ONTOBKH.

JTO He MOXEeT He CKa3aTbCs HAa MapKeTUHIOBOH JleATeJbHOCTU. B nociennue 10-15 net
MapKeTHUHI OCTeNeHHO yTpayMBaJl CBOe 3HaYeHHe KaK OCHOBOMOJIaraloliui NpUHIMI opra-
HU3aL MU XO3MCTBEHHOU JeATeJbHOCTH. Ha pbIHKe MOABUJIMCH HOBblEe HallpaBJIEHUA Opra-
HU3aLUM B3aUMOJIeMCTBUSA C NOTPeOUTEIAMU — MepYaHAal31UHT, PUTEHJIMHT, CBA3U C 001Le-
CTBEHHOCTBIO U MHOTHe Jipyrye. Bce oHM M3Ha4Ya/JbHO OpPUEHTUPOBAHbI Ha MOKyNaTeJsel co
CpeiHMM U BBICOKMM YPOBHEM JJ0CTAaTKa, He HCIBIThIBAIOIIMX 0COOBIX PUHAHCOBBIX TPOGJIEM.

Celiyac cuTyalusa pe3Ko U3MeHUJIach — CTapble METO/Ibl yKe He paboTaloT. [loTpebuTenn
NpeANOYUTAIOT peasibHble IPEeUMYIeCTBA BHEIIHEMY aHTYPaXKy. PUTeH/TMHTOBble KOMITAaHUU
pasopsAwTca ofHa 3a Apyrol. [IpeanoxeHui apeHaoaTesie ropa3fo 6oJblie, 4eM cnpoca
apeHjofepxaTesiel. [lepeducasaTb MOXXHO J0JITO.

XoTA 3TO He O3HAyaeT, YTO MAapKeTUHIOBas [eATeJbHOCTb IepecTaja NPUHOCUTDH pe-
3ysbTaThl. [lokynaTenu HUKyZa He vcye3anu. OHM TakXKe MOKyNalT TOBAaphbl U IIOKa He IroJio-
JlaloT. MeHsieTca CTPYKTypa NOTpebUTeNbCKOro cupoca. Ha nepBoe MecTo BBIXOAAT TOBaphl
nepBol HeOOXOAMMOCTH M MaccoBoro cmnpoca. [IpuyeM daxkTop umeHbl npu GopMHUPOBAHUHU
NOTpeObUTebCKUX NPeANOYTEHUH BO3BpaLlaeTCsl Ha CBOe 3aKOHHOE KJIK4YeBoe MeCTO.

Cero/iHsl NpOM3BOAUTENH U TOProBble NPEANPUATHUS UCIBITHIBAIOT 60JIbIINE CI0XKHOCTH
He TOJIbKO U3-3a HeJJOCTYIIHOCTH JJ0POrOBM3HbI 6AHKOBCKUX KpeAuTOB. OrpoMHYy0 HeraTus-
HYI0 POJIb UTpaeT HeyMeHUe NICeB/l0-MapKeTOJIOOB IPOJBUraTh TOBAp B HOBBIX 3KOHOMUYe-
CKHUX yc0BUsX. [locefHUI TUNIMYHBINA IpUMep — a6COMIOTHO HeapdeKTUBHAsA KaMIIaHUSA 110
npo/iBmxkeHuto npoaykuuu OAO «OMckuil 6ekoH» («roBopsiiiasi» KoJjbaca), CKOnNMpoBaHHas
C He MeHee NMPOBaJIbHOU «IMYHOU» KaMIIaHKUU COTOBOro onepartopa MTC.

YTo ke cleAyeT yYUTBIBATh B MapKeTHUHIe B YCJI0BUAX Kpusuca? CylecTByeT JiBa OCHO-
BOIIOJIATal0LMX [10/X0/la K OpraHM3alii MapKeTUHTOBOU J1eITeJIbHOCTHU:

1. MapkeTHHI paccMaTpUBaeTCs Kak CpeACTBO GOpPMHUpPOBaHHSA NOTpPeOGHOCTEN NMOKyna-
Tesieit. [Ipunuun: He sadxcHo, umo dymaem nokynamess. ['opa3do easxcHee, ymo oH 6ydem dy-
Mame, K020a Mbl ¢ HUM «nopabomaem». MeToJ, AeICTBYeT, eCJIU y IOTPeOHUTeN el MHOIO Je-
Her ¥ CBOOOAHOT0 BpeMEeHH.

2. MapKeTHHI paccMaTpUBaeTCs KaK MeXaHW3M M3ydeHHUs CIpoca, alanTaly NpoJaBLa
K IOTPe6GHOCTAM NOKyInaTeJel yepe3 UX U3ydeHUe U yJoBiaeTBopeHue. [Ipunnun: Tosap 6y-
dem umemb 2apAHMUPOBAHHbBIU CObIM Mam, 20e OH pea/bHO y008/1emeopsem peanbHble No-
mpe6Hocmu nokynameselii. MeToJ, eiICTBYeT, €C/U Y MOTPeOUTeNsl HET JIUIIHUX JleHEeT U
BpEMEHHU.

CerofHa HauMHaeTCs BO3BpalleHUe K TPaJAULHOHHOMY He3aCJy>KeHHO 3a0bITOMy KOM-
IJIEKCY MapKeTHUHIa, CcOCTosAleMy U3 4, a He U3 5-6 u 6osiee 371eMeHTOB. Bce ocTtanbHOe -
JIMIIHee. YNPOLIEHHO MOXHO IHOSICHUTb 3TOT Te3UC 4epe3 NUpaMHUAYy MNOTpebGHOCTeH
A. Macnoy. [loTpe6HOCTH BbICIIUX NOPS/IKOB (0COOGEHHO MOTPEOHOCTD B 0OI1LECTBEHHOM MpPHU-
3HAHUH) CTAHOBATCA 3HAYMMbIMHU JIMILb TOT/IQ, KOT/Jla Y/I0BJeTBOPEHbI NOTPEOHOCTH HU3LIUX



nopAAKOB. EC/IM BO3MOXXHOCTH 4YeJIOBEeKa COKPAIATCA — HEMHUHYEMO COKpAILAKTCA U ero
NOTPEOHOCTH.

OfHaKo cokpalleHHue [J0X0/J0B He 0053aTeJIbHO BbI3bIBAaeT OTKa3 OT »KeJlaHUdA Npubpe-
CTU CTaBLIME HeJOCTYNHBIMH TOBapbl. HA060pOT, 3TO CUJIbHENLIMU CTUMYJ AJi NOUCKA
HOBBIX BO3MOXXHOCTEeN UX MpUObOpeTeHUs Mo 60Jiee HU3KOU LieHe. Eciiv paHee mokymnaTeJib
mes B 6J1MKalIMK Mara3uH, oQopMJIsisl KpeJUT U NOKyIaJ MOHPaBUBIIUICSA TOBap, TO Te-
1epb OH ULIET U HAaXOAUT ero ropas/io Jellesse B MHTepHeTe. He ciy4aliHO B IpoLIJIOM To-
Ny B Poccuum Habusrogasics pe3kud B3/eT HHTepHeT-npofaxk. [louta Poccuu mpocto He
CIIpaBJIIeTCA C BO3POCIIMM 00'bEMOM KOpPpPeCHOHJEeHIHUH U3-3a pybexa. KctaTu, MMeHHO
3TO OTCPOYMJIO OPUIMATBbHO 00bsABJeHHbIM Ha MapT 2010 r. npuxo B Poccuio MexayHa-
poAHOro aykinruoHa eBay.

JKOHOMMUYECKUI KPU3UC NPUBEJ K MTOSBJEHUI0 HOBbIX pOPM UHTEPHET-TOPTOBJIH, HEBU-
JlaHHBIX paHee U [03BOJIAIOIIUX CBECTH /10 HYJIsl HAJIOr000JI0’)KeHUe, 0TKa3aThCsl OT TOPTOBOM
MHPPACTPYKTYPhbl, TOBAPHbIX 3aMacoB, [0 HECKOJBKHUX YAaCOB COKPAaTUB 000POT BJIOXKEHHbIX
cpeactB. Eciy 661 He HeusbexHble 00OLEMUPOBBIE NepPTypOalL My, CBI3aHHble C HeobecIle-
YeHHbIM HU4YeM KypcoM paoJuiapa CIIA, MoxkHO 6b110 6B 1aTh COBEPIIEHHO YeTKUN MPOTHO3
JlaJIbHeN1lIero pa3BUTHUs NOTPEOUTENBCKOIO PhIHKA.

Bo-nepBbIx, Bces 3a Jerpajanyeil ¢uHaHCOBOM CHUCTeEMBI, HAc KJeT Aerpajanus Io-
CpefHU4YeCKON UHQPPACTPYyKTypbl B TOProBJie U NpPOJBMXKeHUU ToBapoB. OHa MorJa cyuie-
CTBOBaTb TaM, I/le He ObLJIO NMpUeMJieMOU anbTepHaTUBbl. Celiyac Takasl aJbTepHaTHBA IO-
SIBUJIaCh U CTPEMUTEJILHO HabUpaeT 060poThl. ToBaphl OYAYyT peasibHO JiellleBETh 3a CUET CO-
KpallleHUs1 Yucia nocpeAHUKOB. OJJHOBpeMeHHO OYyAyT COKpALlAaTbCs HAJOrOBbIE J10XOJbI
rocyAapcTBa.

Bo-BTOpBIX, UBMEHUTCA CaM MapKeTHUHT — ero 3aZjayy, MeTo/ibl U GyHKIMU. U3MeHATCa Me-
TOZAbl TOPTOBJM NOTPeOUTENbCKUMU TOBapaMu. Bpsii i KTo-TO M3 cyliecTByOLUMX UHPpa-
CTPYKTYPHBIX CYO'b€KTOB COXPAHUTCSI B HbIHELIHEM BUJE uepe3 Ouxkaiuve 3-4 roga. bosb-
11as YacThb IPOCTO Pa30PUTCH, @ POJib KOPOTKUX KaHAJIOB CObITA HEU3MEPUMO BbIPACTET.

[TosToMy rs1aBHad 3azila4a MapKeTHUHIA B YCJIOBUAX 9KOHOMHUYECKOT 0 KpU3Kca 3aKJ/I04a-
eTcs B IOWCKe HOBBIX BO3MOXHOCTeHN paboThl Ha pbiHKe. [IpuyeM, 3Ta 1eATeJbHOCTb HE MO-
’KeT NPUHECTH pe3yJibTaTa 6e3 KOpeHHOW peopraHusalMy TPaAULMOHHBIX GOpPM TOProBJIU U
NpOJBHKEHUSA TOBAPOB B COOTBETCTBUU C HOBBIMU 3KOHOMHYECKHMMHU peasnusaMu. UrHopupo-
BaHMe yKa3aHHbIX peajuil NpUBeJeT K N0Tepe KOHKYPEeHTOCIOCOOHOCTH U JlerpaZjaliuy Xo-
3 CTBYIOLIMX CyO'bEKTOB BMeCTe C OTXKUBIIMMHU GOpMaMU paboThl Ha PbIHKE.
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